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You'll be whistling a merry tune when you 

see the clean results you get in beautiful light to 
medium spring shades with the Gycolans 

...a complete color range for chrome-tanned 
gtain and suede leathers. Dyeings are 


level, with good uniformity from 


DYESTUFF MAKERS 
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skin to skin. Penetration of suedes makes the 
Gycolans highly desirable colors for top-buffing. 
Geigy is always happy to match on your 

stock the shades you expect your customers will 
demand. Be ready for Spring—send in 


your shades and stock now! 


Geigy Company, Inc. 


89-91 BARCLAY STREET, NEW YORK 8, NEW YORK 
BRANCH OFFICES: BOSTON * CHARLOTTE, N.C. * CHICAGO * LOS ANGELES 
PHILADELPHIA * PORTLAND, ORE. * PROVIDENCE * TORONTO 
IN GREAT BRITAIN: The Geigy Co., Ltd., Manchester 











in Your Shoes with 


THE NEW GOODYEAR WELT 
Indenting Machine—Model C! 


Clean, sharp, uniformly placed indentions on the welt will do for the shoe what 
the frame does for a picture — set it off to best advantage. When you modernize 
your indenting equipment with a Goodyear Welt Indenting Machine — Model 
C, you get a machine that has all these improvements over the machine you are 
now using. 

@ Improved simultaneous pressure and feed result in improved quality. 

@ Clearer, deeper indentations — elimination of forcing by operator gives uni- 
form spacing and depth. 

@ Welt and inseam straining minimized. 

@ Improved wheel guard gives clearer view of work — permits wheeling closer 
to upper. 

@ Damage to upper minimized — wheel stationary until work positioned and 
pedal depressed. 

@ Less operator fatigue because (1) heavier work table absorbs vibrations (2) 
less foot pressure required (3) angular mounting of shoe-contacting parts 
assures easier feeding. 

@ Heel seats can be wheeled without change of fittings. 

@ Wear greatly reduced — automatic splash oiling results in smoother operation 
— lower maintenance costs. 

For better results and low maintenance, the Goodyear Welt Indenting Machine 

— Model C deserves a prominent place on your equipment replacement list. Get 

compkete details from your United representative. 


United Shoe Machinery Corporation 
BOSTON, MASSACHUSETTS : 
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This column invites the opinions 
of all L&S readers. 


Moving Out Of The Rut 
Sirs: 
To say the least, your editorial of 
“In a Billion-Dollar Rut?,” 
carried a worthwhile punch. 


August 16, 


Regarding your comments about 
seeking out new sources, brought to 
my mind that both the State Depart- 
ment and the Commerce Department 
have requested our help in finding men 
to send to the Middle East and to 
Africa to assist certain backward sec- 
tions in handling skins that now pre- 
sumably have little leather value com- 
mercially because of the lack of know- 
how in their handling and preservation. 

Here may be part of that “potential 
rawstock supply in the world” to 
which you refer. 

A. W. Goetz 
Director 
Pratt Institute 
Brooklyn, N. Y. 


The New In Shoes 


Sirs: 

I want to congratulate you on the 
editorial of your August 23rd issue: 
“New Era In Shoe Sales Opportunity.” 
It is an exceptionally comprehensive 
and forceful presentation of ‘The 
New In Shoes” promotional program. 

By all odds it is the best statement 
I have :een, and I am taking the lib- 
erty of reprinting it in the September 
issue of our membership _ bulletin, 
“National Footwear News.” 

It is just such wallops as yours that 
is going to wake up this industry to 
the possibilities of the Seasonal Open- 


ing idea. 
L. E. Langston 
Executive Vice-President 
National Shoe Retailers Assn. 
New sork 


Lior Scag alban 
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[0 SUGGESTIONS FOR SHOE MANUFACTURERS 


Ideas for producer-seller cooperation in “The New In Shoes” plan 


Wwe the large majority of shoe 
manufacturers have expressed en- 
thusiasm about the National Shoe In- 
stitute’s “The New In Shoes” pro- 
gram, many are indecisive as to how 
they can tie in their own plans with 
those of their retailers to obtain maxi- 
mum beneficial results for both sides. 
With the seasonal opening scheduled 
for March 1, 1953, and the major 
launching of the Spring program set 
for the National Shoe Fair, there re- 
mains little time for manufacturers 
to design their participation plans. 
Tie-In Program 

Here, therefore, is a group of 10 
suggestions as to how manufacturers 
can plan tie-in participation with re- 
tailers for “The New In Shoes.” 

1. Window and interior store dis- 
plays: Manufacturer can suggest dis- 
plays for retailers via written copy. 
Or he may have several sample dis- 
plays sketched. then photographed 
copies sent to all his accounts. 

2. Retail mailing lists: Stores have 
an opportunity to do an advance pro- 
motional job for the seasonal opening 
by informing customers on their mail- 
ing list. The manufacturer can sug- 
gest copy or ideas for postcards or 
letters—tangible ideas that can be 
put to work by the retailers. 

3. Tie-in slogans: Slogans fash- 
ioned around “The New In Shoes” 
can be used to increase traffic to 
stores during the seasonal opening. 
Manufacturers can suggest slogans to 
retailers. 

1. Shoe travelers or 
These manufacturer's agents or sales 
representatives can play a powerful 
role in “educating” retailers on the 
opportunities of participating in “The 
New In Shoes.” along with personal 
aid in whipping programs into shape 
in stores. Roadmen, however, must 
be thoroughly indoctrinated by the 
manufacturer to pass along this en- 
thusiasm, education and packaged 
program of ideas to the retailers. 


roadmen: 


5. Local advertising: The manu- 
facturer can suggest copy and layouts 
for local newspaper advertising for 
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Lana Kditorial 


Reprints available at nominal costs: 
Up to 100, 10¢ each; 200-500, 5c each; 
1000-3000, 2t.¢ each; 5000 or over, 


lige each 





“The New In Shoes,” along with ad- 
vertising ideas applicable to radio 
and TV locally. 

6. National advertising: In his 
own national magazine or newspaper 
advertising, scheduled to break just 
prior to the seasonal opening on 
March 1, the manufacturer can de- 
vote advertising (showing several of 
his new Spring shoes) to “The New 
In Shoes” program, with a note ad- 
vising consumers to see their local 
shoe merchants at this time. Manu- 
facturers can follow this up by fur- 
nishing retailers with preprints of 
the ads. Or, if the retailer carries the 
shoes shown in the ad, blowups of the 
ad can be used for window or interior 
display. with the actual shoes shown. 

7. Advance costume information: 
An important part of “The New In 
Shoes” program is fashion coordina- 
tion, the go-with or tie-in aspects of 
shoes with the costume. But most re- 
tailers have little knowledge of the 
authentic costume coordinations for 
a given season, which would enable 
them to do a more effective merchan- 
dising and promotion job. The 
manufacturer can be of much help by 
furnishing in advance the details of 
fashion coordination for the season. 
with emphasis on go-with footwear. 

8. Shoe clerks: These sales people 
hold much of the answer to the suc- 
cess of the seasonal openings. If they 
handle the heavy store traffic during 
“The New In Shoes” period as they 
would any other busy period, the pro- 
gram stands chance of falling on its 
face. After all the publicity and pro- 
motion, the consumers will expect 
something “special” in the stores, 
something extra. For example, fash- 
ion coordination information to aid 
in the selection of shoes for Spring 
costumes. If this is delivered and 


LEATHER and SHOES 


handled properly, opportunity for 
extra-pairage sales will be high. Thus 
a special training or educational job 
must be done on the clerks for the 
seasonal openings. The store has its 
own ideas—but would appreciate 
fuither ideas—-and concrete sugges- 


tions—from manufacturers. 


9, Special ideas: Each store in any 
given community will be bidding for 
a greater share of the traffic antici- 
pated during the seasonal opening. 
So each will need and want “special 
ideas” to attract people. The manu- 
facturer can render a real service by 
distributing such ideas te his ac- 
counts. For example, how about the 
store hiring a local “fashion coor- 
dination expert.” much as it some- 
times hires (and promotes) a foot 
health or fitting expert during a spe- 
cial week? This would not only at- 
tract customers but would render a 
real and unique customer service in 
shoe stores. 

10. The shoe itself: Manufactur- 
ers frequently introduce new ideas 
within the shoe—a colorful socklin- 
ing. a new last with special fit or 
fashion value, a new insole with spe- 
cial comfort or flexibility value, ete. 
Here’s an added tie-in merchandising 
opportunity — “The New Inside 
Shoes,” linking up with the basic 
theme, “The New In Shoes,” which is 
promoted strictly from the fashion 


angle. 


Initiative A Must 


Confidence breeds confidence. 
Manufacturers have it within their 
power, and it is also part of their 
responsibility, to take a good share 
of the initiative in motivating this 
program designed to sell more shoes 
and create a greater public apprecia- 
tion of footwear both in terms of 
fashion and utility. 

This list of 10 suggestions is by no 
means a complete plan. But it is a 
workable, tangible list that can initi- 
ate the type of participating action 
retailers need to put the program 
over. 
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SHOE FASHION 


Sty [ sate 
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FASHION is the magic word! Fashion means extra 
sales, extra profits. Fashion spells the difference be 
just being in the running or being in the big time 
proof positive on this score Leather 
promotion by Leather Industries of America. This 
tion ran two-page spread in September Harper's Bazaar 
leather promotion. Copies of ad were sent out in advance 
to major retailers throughout nation for special! promot 


tween 
Latest 
: 
Fashion 


rganiza 


is new 


Promotion has payed off so far to tune of $800,000. 
This figure is conservative estimate. Department store 
such as Neiman-Marcus and Saks 5th Avenue used ad as 
background to ‘Leather is Fashion'’ merchandising 
grams. Tanners elated with returns, 
is first time a large-scale industry promotion on 
theme conducted at consumer level. Heretofore 
have been industry-wide promotions and much talk abou 
pros and cons of consumer education. Looks as thoug 
this first test scored higher than many expected. 


already obvious. Th 
° 

tashion 

there 


+ 


Ad was used in Harper's in conjunction with editorial 
presentation. All in all, material good, convincing, attrac 
tive. However, aimed at market which already know 
value of leather, already sold on leather. A high-priced 
market which wants quality and will through 
luxury and good-looks value of leather 


pay, which 
experience knows 
No doubt mass 
treatment later. 


| 


onsumption markets wi be 


aiven the 


Newsworthy trends in fabrics noted at Allied ie Prod- 
ucts Show. Perhaps of major imr sased j 
terest and demand in embroidered materials. T ese 
expected to be big last season and reached expectation 
Now indications are that they will be even bia: 
fits into trend of increased activity in texte 
trimmed pumps, still a dominating factor i 
styling. 


rtance is in 


were 


Imported linens zooming to top in popularity. U; 
this fabric for next Spring are 49 
greater in volume than they were same time 

Last year, white accounted for 93 percent of 

inen. Big color this time, and nobody is sure 

wheat. To date this color has a 1 for 55 p 
volume yardage. Although thi: 
55 percent volume in 
increase 
deeply into 


now, sai les on 


ccounte 
does not me 
white i 

overall, it does indi 


white yardage. 
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Meshes show tendency toward "closing up.’ New 
a ‘shadow’ mesh. Very tiny 
in new weaves, giving fabric am 


This opens ur 


in this fabric 
created 
appearance 
ign possibilities in me 


to these 


pening 
being ore deli 
en-like completely 


sh-types. Fabric dealer 


response new weave 

penn een 
How does clothing mage shoe styles? This que 
by Jessica Daves, Editor-in-Chief of Vogue mag 
interview with Leather And Shoes. 


oInt n 


answerea 
azine, in an exclusive 

Daves stated 
lothing which have an 


that there are three specific xo 


influence on shoe design. 


or Spring 1953, big news in ready-to-wear 
range takes primary 
Third are 
and f purth 
is navy blue as a stag colc means blac 
hoes. Black here is not to be confused with traditiona 
staple black. Black will enter clothing picture next Spring 
as the fashion color of season. It also means that brown 
and beige will carry greater shoes than 
heretofore. as good color for any of su 
having greater strength than has been 
in past seasons. Coats and suits will highlight bright 
lors, oranges les, etc. This does not mean bright 
or high-colored shoes It does and softer 
shades such as grey, beige and red. 


First i is color. F 


rs is beige to camel to brown. This 


Second in 


mixture fabrics featuring black 


importance are grey 
white and grey 


importance 


e,n 


y signiticance in 


Red will enter 


i+ 


and coat 


een 


mean paste!s 


Second factor influencing shoes is length and width of 
skirts. Skirt lengths getting longer, according to Mis 
Daves. Also, slightly narrower ge a from || to 14 
inches from floor depending upon 


Dave new emphasi 


eight of wearer. M 
tates that this mean sn hi ghner hee 


ially dres Summer, skirts 


srter and fy er. 


espe mode 
This silk > Is interpreted in 
ign ights featuring decorated and 


Third factor is type * costume. Miss 
hnandising possibiliti 


tivities relative 


merc 
srthodox range of 
being promo 

age, iuncn 


sf an women 


‘Gicbin Mar banion 


September 13, 1952 





— 
a” — 


1852... 
A CENTURY OF TOP VALUES 
22-1952 


A firm couldn't last 100 years unless it 
knew how to keep its customers pleased. 


Since 1852 England Walton has been 
giving steady satisfaction to shoe manufacturers, retailers and public — with 
sole leathers as fine as technical skill and tanning craftsmanship can produce 
And although no expense is spared to keep them the best that money can buy, 

they cost you no more than ordinary brands. 


You're getting — and giving — the top value in sole 


leathers when you specify England Walton 


ENGLAND WALTON DIVISION, A. C. LAWRENCE LEATHER CO. 


BENDS, CUT SOLES AND SOLE LEATHERS 


ST. Louis 


BOSTON - CAMDEN + PEABODY - NEW YORK « 


+ ColLumBUS - 
SAN FRANCISCO 


MILWAUKEE 
+ ASHLAND, Kr. 


+ LOS ANGELES 
* NEWPORT, TENN. 


+ HAZELWOOD, N.C. 
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New SHOE Propucts 


Here are some of the new products introduced at the recent 


Allied Products Shoe Show in New York 


“Packaged” Foam Combinations 


These consist of 
with foam rubber with fabric one 
and cork, board or drill 
on the other. This eliminates the 
necessity of the shoe manufacturer 
to buy individual ingredients of such 
combinations and to have the ma- 
This com- 


combinations 


one side, 


terials processed himself. 


pany now does the processing and 
laminating itself, sells the result in 
a finished package ready for appli- 
cation in the shoe factory. 

In addition, the company intro- 
duced a “package” for California- 
Lasted shoes, consisting of standard 
socklining failles integrated with a 
rayon marquisette, and foam and 
board or fabric reinforcement. 

Company: Andrews-Alderfer, 
Akron, Ohio. 


Innersoles 
Called “Articor” all-leather inner- 
soling and counter material, it comes 
in Fibertan, White Kid, Oak and 
Waterlily. 
Company: Hi-Goal Products Corp., 
New York. 


New Heels 

Known as the “boat heel.” this is 
a boat-shaped builtup fiber or leather 
heel whose side walls are curved 
rather than straight. At the breast 
there is a slant or bevel. The back 
of the heel is boat-shaped, like the 
bow of a ship. The application of 
this.and other novel type heels made 
by the firm is from the inside of the 
shoe, as a wood heel is applied. No 
special machines are needed for this 


application. No special finishing is 
necessary after the application to the 
shoe. Screw-type nails are used. The 
trick is to do the job off the shoe 
as compared with what is ordinarily 
done with the heel on the shoe. About 
six heeling operations are saved. The 
heels are used in all grades of shoes, 
come in heights 3/8 to 8/8 for the 
popular range. 


{tlantic Heel Co., Chel- 


Company: 
sea, Mass. 


Shoe Buckles 


\ new and expansive line of 
“Space-Flite” buckles and tips for 
application on juvenile footwear. 
Many fresh and interesting designs, 
all fitting into the new  space-ship 
craze on TV programs which has 
taken the kids by storm. 

Company: Felch-Anderson  Co.., 


Providence, R. 1 


New Fabrics 
First, a colorful glitter effect on 
nylon mesh vamps (see picture) : 
second, tracery work on a transpar- 
ent vinyl plastic called “Baycofilm” 


third. a frosted look on old-fashioned 
Suntime denim: fourth, a new straw- 
like material called “Hayride.” 

Company: Bay State Fabrics, Inc.. 
Boston. 
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Mesh Banding 


nylon mesh banding with best 
widths running about 114 inches in 
width, ideally applicable to the 
popular banded shoes. Comes in all 


Ye 4 ee ee ee ee 
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standard colors, including a gold- 
tinted blue (top picture). Also, a new 
Trellise Nylon Lace, in widths 34 to 
2! inches (bottom picture). 
Shain & Co., 


Company: Boston. 


Lasts 


\ new semi-rounded toe with a 
refined, subtle look. Heel is 14/8 
Last is made primarily for shell 
pumps, providing an excellent fit. 
Last also comes in 18/8 and 24/8, 
though the 14/8 is most popular. 
Also. a new sandal last strictly for 
open toes and delicate opened-up 
shoes. A short coupled last with a 
wide heel seat. 

Corp.. 


Company: Sterling Last 


Vew York. 
Upper Material 
\ vinyl plastic upper material in 
both dull and metallic finishes, in 
all colors. This material was formerly 
sold only for backing, but is now 


Continued on Page 38) 
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) cto BAND! 


Most shoe manufac- 


_ 


ne a a n turers have never heard 

mae of Castex and we hope 
they never will, since 
Castex is a patented rigid bandage that is used in 
place of heavy and bulky plaster casts for immobiliz- 
ation in bone setting. It is an impregnated tape 
that becomes rigid upon the evaporation of its 


retained solvents. Castex is made in a variety of 


| slop. al key=ts 
bate! 


|sToy a= 
ourgery! 


widths and is ready for use upon removal from its 
hermetically sealed container. It serves the ethical 
medical profession as efficiently as *pyroxylin box 
toes serve shoemakers everywhere. Understandable, 
since both are made in the same plant and with the 
same skills. Even as Castex was developed from 
box toe experience, its unique construction and its 
requirement for speedy solvent evaporation taught 
us much that is standard box toe practice today. 





* Lucky Strike and Dalo, products of the Arden- 
Rayshine Company, Watertown, Massachusetts, 
wholly-owned Beckwith subsidiary. 





Reekwith 





TOES 














Sole distributors for Castex — Bauer and Black, Division of the Kendall Co., Chicago, III. In addition to the production of over seventy types 
and weights of conformable box toe materials, “Beckwith” means molded steel safety box toes, industrial feltmaking and plastics fabrication. 


You buy more ulin You buy Ceckurii 
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As illustrated here, roll-processing equipment can be loaded manually as well 


as with automatic-feeder units 


different circumstances. 


depending on production requirements in 


RO LL-PROCESSING LEATHERS 


Cuts production cost by 50 percent, increases uniformity 


OLL processing is an extremely 

fast and economical method of 
applying dyes, impregnants, adhe- 
sives, etc., to leather materials. 

Its usage is as yet confined to a 
fairly small group of leather manu- 
facturers—-such as Louis Lefkowitz 
& Bros., Inc., at New Brunswick, N. J., 
and Atlantic Heel Co., Inc., at Chel- 
sea, Mass.—-since it was initially de- 
veloped by L. R. Wallace & Company 
of Los Angeles to facilitate the fin- 
ishing of non-leather materials. How- 
ever, the advantages that have been 
attained as the result of these limited 
applications should be more than suf- 
ficient to stimulate the sort of inter- 
est that will assure the widespread 
use of roll-processing facilities in vir- 
tually all branches of the leather in- 
dustry. 

In essence, this process involves 
the electrical rotation of two neo- 
prene-covered steel rollers (which are 
horizontally aligned, one over the 
other) so that solutions with various 
viscosities will be transferred to leath- 
ers passing between the _ rollers 
much the same as ink is transferred 


10 


By Thomas Dickinson 


to paper by a mimeograph machine 
or an offset printing press. Either 
one or two surfaces of the leather 
may be coated in a single operation 
by feeding a processing solution, as 


1 typical roll-processing machine. 
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necessary, to one or both of the 
neoprene-covered rollers. 

“Doctor” rollers, adjacent to the 
main coating rollers, retain process- 
ing liquids so that the latter will be 
continuously applied to the neoprene 
surfaces as uniform films with enough 
thickness to assure maximum produc- 
tion speed at all times. 

Both doctor and coating rolls are 
chain-rotated by a 14-horsepower 
motor for most processing purposes, 
and all essential components are per- 
manently mounted on a portable steel 
frame. 

Prior to production operations, the 
space between the main coating rolls 
is adjusted in conformity with the 
thicknesses of the materials to be 
processed, As a rule, the adjustinents 
are such that very littie pressure will 
be exerted by the rollers because the 
transfer of liquid materials from 
neoprene to leather surfaces is 
primarily the result of surface ten- 
sion; and, in most circumstances, it 
is desirable to utilize a machine whose 
coating rolls have the precise length 
required to process materials of a 
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THE TANNADE COMPANY 
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21,36 DOMINICK STREET 
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given width. Standardized coating- 
roll lengths at this writing range from 
about 20” to 52”, but longer or 
shorter rolls can be made to order if 
necessary. 

Drip-proof end plates prevent the 
loss of processing solutions when the 
roller idling or in 
motion, and leathers may be auto- 
matically or manually fed through 
the space between the rollers. 


elements are 


Virtually all types of processing 
fluids 
and impregnants, wax-base lubricants 


including resinous adhesives 


or preservatives, sizing materials, 
dyes, inks, and plastic finishing com- 
(including photosensitive 
emulsions) —have been either experi- 
mentally or industrially applied with 
facilities. In 


pounds 


roll-processing most 
cases, such applications involved the 
use of materials at room tempera- 
ture; but, if necessary, the solutions 
could have been preheated to tem- 
peratures of as much as 300° F. 
without damaging the processing 
equipment. 

As heretofore intimated, the vis- 


for best marking results use 


Meerffy 


METHODS 


MARKEM MACHINES e¢ MARKEM TYPE # MARKEM INKS 





FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS 


PRESSURE 
SENSITIVE 


BOXBOARD 


FABRIC 


BETTER, 


Make IMG. 


Markem Methods are engineered to 
solve specific marking problems. The 
proper combination of a Markem mark- 
ing machine, Markem type and Markem 
ink is matched to the individual require- 
ments. Not only are the properties of 
the surface itself considered, but also 
local conditions of temperature and 
humidity together with your own han- 
dling techniques during production, 
storage and packaging. That is why it is 
so important that the Markem Method 
be followed completely. 


When you have a marking problem, ask 
Markem about it. Send a sample of the 
item to be marked and details of your 
needs. Markem engineers have worked 
out practical solutions for many manu- 
facturers. MarkeM Machine Company, 
Keene ‘ 
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cosity of the processed liquids did 
not markedly affect the operational 
roller units. 
money was 


characteristics of the 
However, considerable 
saved where it was possible to utilize 
unsaturated resins and other viscous 
fluids because it was not necessary 
to dilute the latter in a conventional 
manner with solvents or thinners 
prior to leather processing « opera- 
tions. 


Despite the similarity of the sub- 
ject equipment and offset printing 
machines, no particular efforts have 
yet been made to use masks or stencils 
in roll-coating letters, numerals, ete.. 
on various surfaces; but it is quite 
possible that such efforts would be 
practical in a number of yet-undeter- 
mined circumstances. 


Productivity Boost 


Compared with other types of 
equipment that might serve the same 
general applicational purposes, roll- 
processing units are desirable to the 
extent that they can boost produc- 
tivity by a margin of about 50 per- 
cent for each square foot of plant 
space—simultaneously reducing labor 
requirements, conserving materials 
and minimizing the number of proc- 
essing discrepancies that could norm- 
ally be expected. 

For example, where it has been 
necessary to coat textiles with pyroxy- 
lin (or cellulose nitrate lacquers) in 
the manufacture of artificial leathers, 
as many as 850 square feet of fabric 
have been covered with a single 
gallon of coating solution and more 
than 15,000 square feet of finished 
materials have been turned out hourly 
with one small roller unit. Compar- 
able work, if accomplished with 
spraying or dipping equipment, could 
not be done in three times as much 
plant space by twice as many fin- 
ishers with a 25 
supply of pyroxylin. 


percent greater 

Similarly, where syntans were used 
as leveling agents in coloring chrome- 
tanned hides with water-soluble acid 
or direct dyes (without the use of a 
mordant, incidentally), up to 16,500 
square feet of leather have been 
hourly processed by two workers in 
about 15 square feet of plant space 

a feat that couldn’t previously be 
accomplished at an overall produc- 
tion cost which was 35_ percent 
higher. 


(Concluded on Page 40) 
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New IpEAs IN SHOE CONSTRUCTION 


Ways to achieve quality and economy in making footwear 


BOTTOM FILLING TECHNIQUE 


Figure 1 introduces a Goodyear 
construction embodying a new kind 
and method of bottom filling. This 
illustration focusses attention on the 
circular piece of rubber 
placed over the ball area. 

The thickness of this rubber is 
determined by the depth of the area 
depth from the top of the insole rib 
to the bottom of it. In addition to 
this thickness, enough more height 
is added to the rubber to make for 
entry into a corresponding recessed 
area in a later-to-be attached outsole. 


sponge 


Before placing this sole, the fore- 
part area surrounding the rubber 
piece is bottom-filled, usually with 
a ground cork compound. And the 
shank piece is also attached. This is 
all shown in Figure 2. 

Figure 3 illustrates a special sole 
made with an opening to receive the 
upward protruding part of the rub- 
ber insert. Next, the outsole is at- 
tached in the conventional manner. 

For those who do not wish to use 
a sole, the outsole may be intaglio 
cut to form a recessed depth suf- 
ficient to receive the rubber neatly. 


The outstanding advantage of this 
construction is in giving foot com- 
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fort where most needed, at the flex- 
ing part of the foot. Another advan- 
tage is the manner in which this rub- 
ber insert is securely locked within 
the shoe so that it cannot be displaced 
in walking, thus making for a 
“bunchy” filling. 

Inventor: E. 1. La Chapelle, Brock- 
ton, Mass.; Patent No. 2,523,702. 


TACKLESS SHOEMAKING 


Of all the methods introduced of 
making shoes without insole tacks, 
the process disclosed in the accom- 
panying illustrations may be most 
helpful. Figure | introduces the proe- 
ess by showing assembly of a portion 
of an insole heel seat lasted to a 
molded quarter and fibre counter. 


Figure 2 now discloses the con- 
struction of a slipper of cement-lasted 
construction, so far as the forepart 
and shank go. Here is the vamp- 
attaching operation, showing how ‘it 
is attached to the counter assembly by 
using staples. 

Next, a last is inserted, after which 
the shoe is pulled and tacked to the 
last, as shown. All this is in Figure 3 
which also points out that no hand 
or machine assembling has been 
necessary in this construction. 


Figure 4 reveals the real trick to 
this new method. Here is the fore- 
part section of the insole, bevelled to 
fit the opposing end of the other part 
of the insole. More important. still 
are the three notches shown in this 
insole. With these parts of the insole 
cut away, it is a simple matter to 
insole it in the shoe pulled over, as 
in Figure 3. The cement-bonding of 
the bevelled edges is sufficient to hold 
this insole in position preparatory to 
the subsequent cement lasting down 
of the upper. 

Staples, of course, may be used in 
side lasting, but this seems needless 
when the shoe is virtually side-lasted 
by both the draft of the pattern and 
the springing of it to the wood of the 
last by the pulling-over operation. 
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Cement side-lasting is the answer 
here. 

To indicate that this method may 
be used successfully with other proc- 





FIG.5 


esses, a cut of the Goodyear construc- 
tion using this technique is shown in 
Figure 5. 

Another feature, not stressed, lies 
in the possibility of employing flexi- 
ble material in the forepart of this 
kind of construction. 


Inventor: V. L. Kneeland, Man- 
chester, N. H. Pat. No. 2.574.485. 





Whats that you say- 


NO CLUTCH? 


- » YES, THAT’S WHAT WE 
SAY--NO CLUTCH! 





Because the Stehling Hydraulic 
Fleshing Machine opens and _ closes 
hydraulically, the clutch and many 
working parts have been eliminated to 
provide smoother, faster operation, 
greater and more satisfactory produc- 


tion. 


No adjustments are required on the 
hydraulic combination and when in 


open position 7! inches are available 
Just think what 


that means in increased volume and 


to throw in leather. 


efficiency! 


: Mactunen - a! 
mun ’ 
crAKE SURE 'T' 








Stehling Hydraulic Fleshing Machine 


Used for fleshing calf skins, sides and 
upper leather; heavy sides, used for 
harness, sole or belting; bellies; shoul- 
The Stehling 
Hydraulic Fleshing Machine is your 


ders; horse fronts, etc. 


kind of fleshing machine. Its develop- 


ment is the result of intensive study 
of your problems. Its installation in 
your tannery will mean a long stride 
in the direction of the solution of 
your problems. 


Write for the facts today! 


CHAS.H.STEHLING CO. 


1303 NORTH FOURTH ST., MILWAUKEE 12, WIS. 
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Sudden activity on hide market this week 
due to several factors. One may be stimulation from 
business booked at Leather Show. Tanners may have rushed 
in to cover requirements for immediate future 


At best. this is only part of story. Buying 
was concentrated on better quality hides, particularly wanted 
by specialty tanners, generally active at this time. Quality 
will soon deteriorate and specialty tanners will withdraw 
from market as hides become poorer grade. This also holds 
for regular tanners seeking last of top quality hides 


Packers evidently willing to go along with 
demand. Many of hides sold this week were from running 
packs on which closing dates may not come until next week. 
Thus, packers wanted to stay in well sold-up position, pos- 
sibly in anticipation of increased hide production in coming 
weeks 

Cattle on feed now number some 13% 
higher than this time last year. Prospect is for plenty 
of well-fed cattle for slaughter throughout winter months 
ahead. As hides pile up, packers will find it increasingly 
difficult to sell them, particularly at current prices. This is 
why more experienced tanners look for price of hides to 
drop as 1952 wanes 


There is a chance this won't happen. All 
depends on result of current contract negotiations between 
packers and packinghouse workers. No progress reported 
as yet on new contract. If negotiations collapse and strike 
results, packers may shut down plants. Consequent effect 
upon hide and skin supplies would keep prices up, delay any 
“readjustments.” At most, it would only delay. Day of 
reckoning would still lie ahead 


Strike is unlikely. AFL Amalgamated Meat 
Cutters and Butcher Workmen has petitioned National Labor 
Relations Board for election to oust CIO United Packing- 
house Workers from Wilson & Co.'s Chicago plant. AFL 
charges several present and former members of CIO Local 
25 were named as Commies in testimony before House Un- 
American Activities Committee. With CIO position shaky, 
observers feel union will launch strike—unless it gets coop- 
eration of AFL. Latter’s position makes this appear remote 


Leather workers in New England have 
bright prospects for fall. This is gist of article appear- 
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ing in latest issue of Monthly Review published by Federal 
Reserve Bank of Boston 


Bank bases forecast upon expected im- 
provement in soft-goods demand during coming 
months. Employment in New England leather and textile 
industries expected to reach highest levels of year. Increased 
demand not expected to put any great strain on region's labor 
supply but workers will benefit as a whole 


New gimmick by Tighe Woods, now Diree- 
tor of Price Stabilization, appears to have produced 
little but confusion. Wood said he wanted to opinion 
U. S. housewives before removing price ceilings on shoes. 
Woods left Washington early this week on junket while 
shoe suspension order was left unissued. 


First meeting in Fresno, Cal., on Sept. 8 
indicated variety of opinions. Woods’ only comment 
following meeting was that America is still “nation of indi- 
viduals.” Next meeting, scheduled Sept, 18 at Jacksonville, 
Fla., may convince Woods his trip is a waste of taxpayers’ 
money. Housewives have little conception of economic fac- 
tors prevailing in shoe industry today—and certainly no idea 
of wasted time and effort shoemen must give to filling out 
endless OPS reports 

s 


Selby Shoe Co.’s licensing agreement with 
Nippon Rubber Co. of Japan extends firm’s foreign 


operations to 17 countries. Latter now estimated to 
produce $250,000 additional income annually for the com- 


pany. Nippon will make some 3,000 pairs of Selby shoes 
daily, raise this figure appreciably 


French discovery of faster way to produce 
foot-and-mouth disease virus offers new hope to 
cattle industry. Virus needed to produce effective vaccine 
against disease, now raging over world. New method, of- 
fered by Prof. Andre Thomas of University of Paris, sup 
posedly increases by many times amount of virus produced in 
any one cow. Shortage of virus has always been stumbling 
block in making of vaccine. Virus must be produced on 
living tissue under carefully controlled conditions 
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SHOEMEN ASSAIL SUSPENSION DELAY 





CLAIM OPS HAS 
NO ECONOMIC REASON 


Survey Shows Prices Below 
Ceilings 


The latest turnabout of Office of 
Price Stabilization officials in again 
delaying suspension of the shoe price 
control order has prompted the Na- 
tional Shoe Manufacturers Associa- 
tion to assert that the Agency has not 
a single logical economic reason to 
maintain controls. 

Pointing out that a recent survey 
showed not a single line of shoes sell- 
ing at ceiling wholesale levels with 
most priced from 15 to 20 percent 
below ceilings, the Association stated 
suspension of price controls would 
not change the price structure at 
either the wholesale or retail level. 

“Shoe price movements have been 
very involatile,” the Association de- 
clared. “In fact, compared with many 
items already suspended under the 
same criteria, we find that shoe 
price fluctuations are not as great as 
other items.” 

The average factory value of shoes 
shipped in June 1952 was $3.49 com- 
pared with $4.14 in June a year ago. 
according to the Association. 

Since the current supply of raw 
materials apparently must satisfy 
OPS which has already suspended 
controls on hides and = skins and 
leather, future shoe prices should re- 
main stable, Supply will more than 
meet demand. 

“The shoe industry’s labor supply 
certainly appears adequate in the 
light of the fact that the Bureau of 
Employment Security, which has 
classified 21 shoe manufacturing 
areas according to the relative ade- 
quacy of these 21 major areas. re- 
ports only two have a balanced labor 
supply, whereas the other 19 range 
from moderate labor surplus to a 
substantial surplus.” the Association 
concluded. 


VACATIONERS GOOD 
SHOE BUYING MARKET 


U.S. vacationers spent $97,646,000 
for shoes and footwear for their va- 
cation trips in L951, according to the 
third nationwide vacation travel sur- 
vey recently completed by the Re- 
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search Department of The Curtis 


Publishing Company. 

Phe 72-page report discusses the 
pattern, scope, and characteristics of 
vacation travel by United States resi- 
dents. 

footwear were pur- 
chased by 37.5 percent of all vaca- 
tion families with purchases averag- 


ing $12.38 per buying family, the 


Shoes and 
7 


survey states. 


lo secure factual data on the va- 
cation travel market of the United 
States. Curtis utilized a nationwide 
panel of 4.000 families who reported 
to a national research organization 
each month for a period of one year 
on vacation trips taken by any mem- 
her or members of the panel families. 


The panel was scientifically selected 


by statistical techniques to assure 


that it was a cross section of all 
United States families. For the pur- 
pose of this survey a vacation trip 
was defined as any pleasure trip of 
three or more days duration away 
from home by any member or group 
of members of the family. 

As might be expected the high- 
income families spend more on vaca- 
tion travel than do the low-income 
families. The report shows that the 
average family expenditure for vaca- 
tion travel by families having  in- 
comes of under $2,000 was $122. 
whereas the average for the $10,000 
and over income group was $594. 


VAN PELT HEADS 
LEATHER INDUSTRIES 


Promotional Group Elects 


Officers 


Clayton F. Van Pelt of Fred Ruep- 
ing Leather Co.. Fond du Lac, Wis.. 
has been elected first’ president of 
Leather Industries of America, Inc., 
the industry’s promotional and public 


relations organization. 


Other officers elected by the board 
of directors are A. E. Gebhardt of 
A. L. Gebhardt Co.. Milwaukee, treas- 
urer: Irving R. Glass. executive vice 
Tanners’ Council. 
Kronen. assistant 


J. MeNamara. 
The board extended thanks to the 
Policy for helping to 


inaugurate an effective program and 


president of the 
secretary: L. C. 
secretary: and T, 


Committee 


establish the organization. The com- 
mittee has been asked to continue in 
a planning and supervisory capacity. 


Reinhold Lang of Lang Tanning 
Co.. Kitchener. Ont... Canada, was 
elected to the board to represent Ca- 
nadian tanners affiliating with the 
organization. Two directors repre- 
senting the allied trades will be 


elected at the next meeting. 








TAKE OVER NEW DUTIES 








Philip 1. Light, lejt, and Stanley M. Rowland, who have been appointed vice 
presidents by the hoard of directors of American Hide and Leather Co.. Boston. 
Light will continue as General Sales Manager while Rowland takes charge of 
production and development in addition to his present duties as Chie} Engineer. 
Light has been with the firm since 1919 and Rowland since 1937. 
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NATIONAL SHOE FAIR 
SET FOR BIGGEST SHOWING 


The number of shoe retailers and 
other buyers expected to attend the 
forthcoming National Shoe Fair in 
Chicago, Oct. 27-30, appears certain 
to break all existing records, accord- 
ing to advance reports on room reser- 
vations in Chicago hotels. This was 
reported after a recent meeting of 
the National Shoe Fair Committee in 
New York. 

Advance applications of exhibit- 
ing shoe manufacturers are already 
well ahead of all previous shows and 
the Palmer House Exhibition Hall. 
assigned to more than 100 allied 
trades firms. is filled to capacity. 

Advance notices every state in the 
union will be represented with many 
visitors from England. Canada, the 
Scandinavian countries. Germany. 
Israel. France. Mexico, South and 
Central America, Italy, Cuba and 
Japan also present. 

Chief reasons cited for the intense 
interest in what promises to be the 





LEATHER GOODS SHOW 
“PACKED WITH FASHION" 


New Products Attract Wide 
Interest 


Buver response at the Luggage and 
Leather Goods Association showing, 
held Aug. 18-21 at the Palmer House, 
Chicago. indicated increasing inter- 
est in new fashionable luggage and 
leather goods, according to Maurice 
\. Levitan. Association executive 
vice president. 

Theme of the show was “Packed 
with Fashion,” backed up by an ex- 
hibit of Association publicity em- 
phasizing how all fashion copy has 
been slanted toward correlating lug- 
gage and leather goods with ready 
to wear and accessories. 

Merchandise displayed on three 
full floors of the Palmer House in- 
cluded luggage. trunks, brief cases, 
hat boxes, fitted and unfitted kits. 
billfolds and wallets. key cases, nov- 
elty leather accessories and many 
others. 

(Associate members of the group. 
who supply the trade with leather, 
also exhibited half sides of rawhide, 
strap leather, bag leather, billfold 
leather in popular shades and fash- 
ion colors. New interest in fashion- 
able luggage and leather goods was 
attributed to higher incomes. longer 
vacations and attractive travel rates. 
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largest and most active buying Na- 
tional Shoe Fair on record were: 

(1) Expectation of what may 
prove to be the greatest Spring shoe 
buying season in retail history-—and 
hence the necessity of retailers being 
prepared. 

(2) The need for early buying in 
substantial amounts to assure de- 
liveries on time. Many retailers were 
disappointed with late deliveries this 
Fall. due to last-minute ordering. 

(3) The low-ebb condition of in- 
ventories of many retailers—and the 
need (along with the availability of 
liquid cash) to refuel stocks for 
Spring. 

(4) Presentation of more than 
125.000 new Spring shoe styles for 
retail selection—the largest array of 
shoe fashions ever shown at one time. 

(5) Launching of the National 
Shoe Institute’s “The New In Shoes” 


program, scheduled for March 1, 
1953. In preparation for this fresh 
seasonal opening program, many ex- 
hibiting shoe manufacturers are plan- 
ning special tie-in exhibits designed 
to aid their retailers. 

(6) Lastly, the Nationa! Shoe Fair 
program itself, comprising an array 
of features such as the Opening 
Breakfast (with Raymond Moley as 
speaker). the Good Fellowship Hour, 
the Banquet, plus the unique and 
spectacular style show *Fashion- 
Vues.” 

Exhibitors will be housed in four 
of Chicago’s leading hotels: the 
Palmer House, the Conrad Hilton 
Hotel. the Morrison, and the Con- 
gress, 

The Fair will be launched officially 
with the Opening Breakfast, to be 
held in the Ballroom of the Palmer 
House on Monday. October 27, at 
8:30 a.m. Featured speaker will be 
Raymond Moley, distinguished polit- 
ical analyst who headed the famous 
Brain Trust in the early days of 

Concluded on Page 20) 





BEULAH FORGOT HER BROOM 








Burr Tillstrom (center), creator of the famous Kukla, Fran and Ollie TI 
show, accepts a set of miniature leather luggage given to Beulah Witch, one 
of the show’s characters. Beulah was named “Television Traveler of 1952” 
by the Luggage and Leather Goods Manufacturers of America and presented 
with a leather scroll marking the event. Looking on are (lejt) Maurice A. 
Levitan, executive vice president of the Association; and (right) Sydney S. 


Feinberg, president of the Association. 
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“1-LIKE-IKE“” SHOEMAN NO LIKE ADLAI GO BAREFOOT 








| ADLAL $T EVEN San) 
 Spame eto, J + 


When Gov. 


{dlai Stevenson, Democratic presidential 
candidate (legs crossed on right), bared a worn sole to 
spectators ata Flint, Mich., rally, he prompted Republican 
Frederick R. Elliott, Flint shoe dealer, to appoint himsel} 
chairman of a new “Shoes for Steverrson Committee.” 
Elliott promptly wrote the Governor offering to send him a 
new pair of shoes to replace the worn ones if he would 


Democratic administration.” 
pair of shoes spec ially selected for the Governor. “I think 


state his size. He also wanted to know why the Democratic 


nominee “couldn't afford a new pair after 20 years of 


On left, Elliott wraps up a 


we should certainly keep Mr. Stevenson looking nice for 


those ‘we've never had it so good’ speeches of his,” he said. 





SHOEMEN TO DISCUSS 
COSTING METHODS 

Members of the New England Shoe 
and Leather Association have been 
invited to attend a series of seminars 
this month to discuss costing meth- 
ods used in the shoe manufacturing 
industry. 

Meetings will be held Sept. 17 at 
the Hotel Statler in Boston. Sept. 18 
in Broekton, Sept. 23. in Haverhill. 
Sept. 25 in Manchester, N. H.. and 
Sept. 26 in Auburn, Me. Sites of the 
meetings outside of Boston will be 


announced shortly 


Discuss Adams Booklet 

Discussions will be centered on the 
Association’s new booklet entitled 
“Analysis of Methods of Costing 
Used in the Shoe Manufacturing In 
dustry.” written by Harold W. Adams 
LAS, Sept Oo). 

John E. F. Foote. Association 
president and well-known Brockton 
shoe manufacturer, said the discus 
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sion of shoe costing practices will be 
led by a panel consisting of the fol- 
lowing accountants active in the shoe 
trade: Harold W. Adams, Howard 
Cobb of Cobb Reynolds & Co.. Bos- 
ton. Larry Rice of Selsberg, Bayard 
and Co., Boston, and Nathan Rot- 
ford. Nathan Rotford & Co., Boston. 


QUICK DRYING LEATHER 


\ cutting of leather immersed in 
water attracted considerable atten- 
tion at the Korn Leather Co. display 
at the Leather Show last week. After 
being completely saturated. the cut- 
ting would be placed on a _ table. 
Within half an hour, it would be dry 
with neither color nor feel changed 
in the slightest observable degree. 

Harry Salloway of Korn Leather 
describes the new leather as natural 
unfinished straight aniline chrome 
side. It is of the soft feel so popular 
this season and especially suited for 
sport-type shoes 
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ST. LOUIS SHOE 

OUTPUT UP 6°% IN JUNE 

Production of shoes in the Eighth 
Federal Reserve District during June 
totaled 7,374,000 pairs, a decline of 
two percent from the 7,611,000 pairs 
produced in May 1952 but fully six 
percent over the 6.928.000 pairs re- 
ported in June 1951. the Federal Re- 
serve Bank of St. Louis reports. 

Total output for the first six 
months of this year amounted to 
15.936,000 pairs. a decline of some 
500.000 pairs from the 46,453,000 
pairs produced in the first half of 
1951. This is a decline of .09 of one 
percent. 


® Charles P. Clark, chief account- 
int for Julian & Kokenge Co., Colum- 
bus, O., manufacturer of women’s 
shoes, has been elected president of the 
Columbus Control of the Controllers 
Institute. Warren P. Metz, assistant 
secretary of International Shoe Co., St. 


Louis, was elected first vice president. 
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light weight, 21/3 to 3 oz. Delivery, 


MILITARY HOLE-Y SOLE MATES 120 fronts by Oct. 31, 1952, the 


balance by Nov. 29, 1952. Item 4) 
BIDS AND AWARDS Governor Adlai Stevenson and 204 fronts. leather horsehide, cream 
Sen. John Sparkman, the Demo- medium weight, 312 to 4 oz. Delivery 
cratic president and vice presiden- by Nov. 29, 1952. Opening, New 





Are Welders Mitts tial candidates, appear to have York, 3 P.M., for the regular army. 
September 23, 1952 — Navy achieved the ultimate in uni- 
Invitation No. 1019——12,096 ea. are formity. Leather Glove 
welders mitts, left hand, chrome- Last week, Stevenson posed for October 2, 1952 — QM-1I1- 
(W9-53-97, covering invitation to bid 
on Item 1, 2,016 pairs linesman’s 
heavy leather gloves with gauntlet, 
Type I. Federal Specification 
‘ . é KK-G-470 dated Sept. 12, 1949 and 
er agBe showed the ener Amendment | dated May 16, 1950; 
with a hole in his sole. (See and Item 2, 25,008 pairs welding 
photo opposite page). and working gloves, Type III, same 
This week. Sparkman admitted specifications as above. Delivery to 


tanned cowhide Jeather, heat and a newspaper picture unaware that 
moisture resistant. a) 8.064 ea. to the sole of his right shoe was 
Brooklyn, N. Y.; b) 2,304 ea. to slightly worn. The picture, which 
Charleston, 5. C.; ¢) 288 ea. to Long received considerable nationwide 
Beach, Cal.; dj) 1.440 ea. to San 
Francisco. Delivery on or before 
January 15, 1953: opening, New 
York, 2 pan. This procurement for 
the Navy. 
ruefully before a gathering at Jef- various destinations with Item 1 due 
Leather Items ferson City. Mo.. that he too had between Feb. 1-28, 1953, and Item 2 
September 23, 1952 — Army a hole in his sole. He told a between Feb. | to May 31, 1953. 
Invitation QM-30-280-52-189 Democratic women’s meeting that Opening at Chicago Quartermaster 
Various leather items for delivery to this made him and = Stevenson Depot at 10:00 A.M, 
the St. Louis QM Medical Depot. literal “sole mates.” 
Prices. FOB Destination. Item 1) 
1.440 skins, leather, calfskin, natural 
russet. medium weight 2-244 oz. 
delivered at the rate of 192 skins by 
Oct. 31, 1952 and the balance by 


U. S. RUBBER BIDS LOW 
United States Rubber Company, 
Naugatuck, Conn., was low bidder at 
the opening of Army Invitation QM- 
; : 125. U.S. Rubber offered 
November 29, 1952. Item 2) 72 op. And Governor Stevenson has to supply the total quantity--163 
fronts. leather horsehide. cream. taken that issue away from them,” prs.— boots, firemen’s rubber, size 7 


Sparkman jokingly said the hole 
in Stevenson's shoe was “the 
closest thing to an issue” the Re- 


publicans had been able to devel- 30.980.52- 


heavyweight. 415 to 5 oz.; to be he added. “He’s had his shoes at $9.25 per pair; 20 days accept- 
delivered by Nov. 29, 1952. Item 3) half soled.” ance, net. There were two other 
576 fronts. leather horsehide, cream, bidders. 














THE FLEXIBILITY FACTOR 


Today — Crompton Factoring quickens the productivity of busi- 
=_ ness — on a wider front than ever. 

{ CROMPTON 
{ RICHMOND } ‘ 2 : : c : 
fmerwtcmem It’s because this time-tested accommodation is unique in flexi- 
Rees = bility. We convert your receivables into cash, as invoices are 
shipped. We wait for due dates — not you... and relieve you of 
credit chores, overhead and credit risks. 





FACTORS 


Crompton dollar reinforcements for your working capital are incessantly on the 
move. They speed up capital turnover . . . your own investment does double duty. 
It means that you can do more business. 


That is why Crompton Factoring — in so many industries — rates as a prime 


working tool for better commercial performance. 
Re Kran Keto 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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NATIONAL SHOE FAIR 
Concluded from Page 17) 


Franklin D. Roosevelt’s administra- 
tion, and who today authors the 
widely read “Perspective” 
Newsweek magazine, as well as a 
syndicated newspaper column. Moley 
will speak on “How To Keep Our 
Liberty,” which is also the tithk of 
his recently published book. His 
talk will comprise a brilliant analysis 
of the critical issues facing America 
and what we must do about them. 
His address, coming on the eve of 
the national will carry 
added significance. 

At 10:30 a.m., there will be a spe- 
cial press conference in the Crystal 
Room of the Palmer House. A new 
feature will be the “Shoe Industry 
Press Panel,” consisting of a large 
group of some of the country’s most 
manufacturers and 
association 


sage of 
pag 


elections, 


prominent shoe 
retailers, along with trade 
officials. This 
perienced shoe men will provide the 
nation’s press with an authentic over- 
all picture of current and near-future 


cross-section of ex- 


conditions concerning footwear mat- 


4 


ters. 


On Monday evening, October 27, 


Pat 6:45, in the Red Lacquer Room 


Ff of the 


e 


House, the National 
Association will 


Palmer 


Shoe Manufacturers 


Phold its Annual Meeting at which the 


PF new 


J 


officers and directors will be 
announced. A special feature of this 
meeting will be the reports of the 
Technical Committee 
trip to various Euro- 


Association’s 
covering the 


pays off! Every time your 
's eye threads CHAMPION 
’ ‘silks by. Gudebrod, you sew in quol- — 


ms with precision, speed “ai 


Under er tests of... 


Send today for TESTING 


SAMPLES in either silk 
In the Eye cl ies 
of the tr 


countries (in Sept.) to study 
foreign machinery and equip- 
ment for prospec tive use in the U.S. 

On Tuesday evening, October 28, 
at 6:30, the National Shoe Manufac- 
turers Association and the National 
Shoe Retailers Association will hold 
their annual Board of Directors meet- 
during which the Association’s 
new officers for the forthcoming year 
will be announced. 


pean 


shoe 


ings, 


Two fresh innovations at the Fair 
will be the Good Fellowship Hour, and 
the Banquet. The former will be held 
on Wednesday evening, Oct. 29, from 
6 to 7:30 p.m. in the Normandie 
Lounge of the Conrad Hilton Hotel. 
Immediately following will be the 
Banquet, held in the main Ballroom. 

Outstanding feature of the entite 
Fair program will be “Fashion-Vues.” 
the most informative “style show” 
ever presented to the shoe industry. 
It is sponsored by the National Shoe 
Institute. 


34 Displays 


*Fashion-Vues” will consist of 34 
displays of new and authentic Spring 
fashions — a detailed and dramatic 
presentation of fashion coordination 
from top to toe. The display, 
to all visitors from Sunday through 
Wednesday. has been planned by 
Alice Dowd. Fashion Director, Na- 
tional Shoe Institute, and many noted 
fashion authorities, and executed by 
Mr. Clem Bradley, Display Manager 
of Carson Pirie and Scott, prominent 
Chicago department. store. 


open 


with CHAMPION 
SEWING SILKS 


GUDEBROD 


@ MACHINE TWIST 

@ FELLING SILK 

e BUTTONHOLE Twist 

e SILK FOR HAND SEWING 


Appudebrod Bros. Silk Co., Inc. 


PHALADELPHAA 7, 


New York, Baltimore, Boston, 


Branch Offices Chicago, Rochester, 


20 


PA. 


Cincinnati, los Angeles, Gloversville, N. ¥. 


LEATHER and SHOES 


There will be 16 displays of wom- 
en's costumes, eight of men’s and six 
of children’s. Many of these displays 
will be combinations of two or more 
costumes. In addition, there will be 
two special windows devoted to “The 
New In theme, suggesting 
use for Retailers next Spring. With 
these displays, over 300 new Spring 
carefully selected as appropri- 
will be shown. 


Shoes” 


shoes, 
ate go-with footwear, 

\ large group of consulting fashion 
authorities has handled the selection 
of fabrics and other materials, along 
with the patterns and coordinations, 
while an equally authoritative group 
has been in charge of selecting the 
go-with footwear. 

: 


Authentic Information 


*Fashion-Vues” is designed to pro- 
vide shoe manufacturers, buyers, and 
retailers with detailed and authentic 
merchandising — the 
go-with or 


information on 
increasingly important 
costume coordination theme for foot- 
wear. This educational exhibit will 
stress the practical and realistic values 
for shoe selling and promotion. 

In addition, two special sample 
window displays fashioned around 
“The New In Shoes” program will 
he shown. These displays are in- 
tended to show retailers how to ef- 
fectively window-promote “The New 
In Shoes” theme for the scheduled 
seasonal opening March 1953. 

Many of the exhibiting manufac- 
turers are planning to tie in their own 
individual plans for “The New In 
Shoes” program at the National Shoe 
Fair. These will consist. for ex- 
ample. of “packaged” and other mer- 
chandising aids to link up with the 
plans of their own retailers. 

Because of the several new features 
that have been added to this year’s 
program, the National Shoe Fair 
Committee has decided to eliminate 
the Merchandising and Store Clinics 
along with the Retail Shoe News- 
paper Advertising Contest. 





Use LES WANT ADS 


for quick turnover of odd 
lots of leather and materials 
They get results— 

only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 
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SHOE PATTERN GROUP 
RE-ELECTS BARCHESKI 


John Barcheski of Bedford Pat- 
tern Co.. Brooklyn, N. Y.. was re- 
elected president of the National Shoe 
Pattern) Manufacturers’ Association 
at the group's annual meeting held 
Sept. 4 at the Waldorf-Astoria, New 
York. 

Other officers re-elected were Jo- 
seph W. McGee of McGee-Kenyon. 
Inc.. vice president: Marion L. Preble 
of Fred L. Foster, Inc.. secretary: 
and George M. McCarthy of Me- 


Carthy & Gallagher. Inc.. treasurer. 


The Association will undertake a 
study of account classifications and 
work out a uniform accounting svs- 
tem. according to Richard S. Guild. 
associate director. Guild told mem- 
bers that the Association will also 
undertake an annual program of re- 
porting financial ratios. This will 
enable Association members to com- 
pare their operations with the indus- 
try average. 

Guild reported that plans for the 
coming year include an established 
statistical reporting service, a well- 
rounded public relations service and 
other business aids. 
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Directors elected for the coming 
vear include all officers and Ernest J. 
Hertzog of Amity Pattern Co.; Leroy 
J. Herron of Quality Pattern Co.: 
William H. Hinson of Browne-Tilt, 
Inc.: and Gordon T. Heath of Hutch- 
ison Pattern Co., Ine. 


Football "Pigskin" Really 
Steerhide 


With the football season around 
the corner, the National Geographic 
Society is telling one and all that the 
“pigskin” or football used in the 
game isn’t made of pigskin at all. 


Actually, the pigskin is made of 
top grade steerhide, the Society 
points out. Of course, many footballs 
are being made of rubber. 


Pigskin itself never gels closer to 
the actual playing field than in the 
gloves, belts and pocketbooks worn 
by many of the rabid fans. 


Even cowhide or bullhide is not 
regarded as satisfactory for foot- 
balls, according to the experts who 
claim that only the best steerhide 
provides the best “feel.” These same 
experts will accept rubber footballs, 
particularly for wet weather when 


shoe boxes that 
combine convenience , 
with 


leather footballs tend to become 
soaked and heavy. 

The term “pigskin” itself was 
probably derived from the use of an 
inflated bladder in the early versions 
of football, rugby and soccer. In 
these versions of modified mayhem. 
the Geographic Society points out, 
teams numbering up to 100 players 
picked and carried the pig bladder 
for distances as much as from one 
end of town to the other. 

\s the game became more “re- 
fined.” pig bladder was found to be 
unequal to the rigorous treatment of 
modern players and a shift was made 
to steerhide. Today’s football used 
in both college and professional 
games costs close to $20. 


@A group of residents of St. Charles 
have filed 1 petition with the Federal 
Communications Commission asking 
that steps be taken to shield out inter- 
tcrence to television reception caused 
by Operations at the International 
Shoe Co. plant. The petition states 
that TV sets in the area cannot receive 
1 clear picture during the hours 7:30 
am. and 9:00 p.m. when the plant 1S 
In Operation. 


Would you like to use shoe boxes that cost less to buy, 
cost less to store and cost less to handle? Let us show you 
how to save money with boxes that are quickly and inexpen- 
sively erected and have greater strength at the corners. Our 
many years of working with leading shoe manufacturers give 
us the “know-how” to create designs that will increase your 
sales. Call one of our representatives or write today for 


Brightwood 
Base 


free consultation service. 
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Cartons 


#¥A ae =6Boxes 





Transparent 
Acetate Boxes 
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DEPT. 86, 1036 N. CAPITOL AVE., 
BRANCH OFFICES: CHICAGO, DETROIT, CINCINNATI 


Spiral-Wound 
Paper Tubes 


Se Sa 
INDIANAPOLIS 6, IND. 








® Harry A. Coldiron has been 
elected executive vice president of The 
Scholl Mfg. Co., Inc., and general 
manager of the firm’s operations. He 


is also president of Arno Adhesive 
Tapes, Inc., a Scholl subsidiary. Cold- 
iron joined the firm in 1921 and has 
held various positions. He was elected 
vice president and a director of the 
company last year. 


® Prescott Wild, president of Mar- 
den-Wild Corp., international proc- 
essor of industrial oils, resigned as of 
Sept. 2 after 42 years of active service 
with the firm. Succeeding him is his 


son, Benjamin F. Wild, whose grand 
father, Frank W. Marden, started sell- 
ing oils to the tanning industry in 
1879, ; 


® Martin Piper, formerly associated 
with Carlisle Shoe Co., has been ap- 
pointed representative for Dan Lewis, 
Inc., of Haverhill, manufacturer of a 
wide variety of shoe products includ- 
ing innersoles, platforms and wedge 
heels. Piper will operate from head- 
quarters in Carlisle, Pa. 


@ M. Cesario of Gimbel Bros., Inc., 
has been named chairman of the 
Leather, Hides and Skins Division in 
the 1952 Fund Raising Drive of the 
Travelers Aid Society of New York. 


® Orrie Oseland will complete 25 
years of service with the Tanners’ 
Council on Oct. 26. Oseland was ap- 
pointed assistant secretary to the 
Council in 1935 and was made secre- 
tary of Tanners’ Council Associates in 
1945. He has been a familiar figure at 
Tanners’ Council functions over the 
past quarter century. 


®@ Abe Feinglass, midwestern repre- 
sentative of International Fur and 
Leather Workers, has accepted an 
invitation to be guest speaker at the 
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October meeting of the Wisconsin 
Production Club. Feinglass will speak 
on management-labor relations in 


tanneries. 


®@ Louis C. Huch, Jr., of the Huch 
Leather Co., Chicago tanner of horse- 
hides, left Sept. 6 on a two-month’s 
business trip through Europe. He will 
visit tanneries and tanning machinery 
manufacturers in England, France, 
Belgium, Germany, Austria and the 
Scandinavian countries. 


® Lucille Haley has been appointed 
fashion promotion director for I. 


Miller & Sons, Inc. 


® Edward DeCaneo has _ joined 
Nancy Shoe Corp., Hoosick Falls, 
N. Y., as making room foreman. He 
was formerly with Triple Novelty 
Footwear Co. 


® Vincent F. Melchore, New York 
representative of Flexicote, Inc., has 
been appointed local sales agent for 
Industrial Thread Co. Melchore is re- 
ported to have severed his connection 
with United Thread Co. 


® American Cyanamid Co., Calco 
Chemical Division, announced the fol- 
lowing promotions: Ames B, Hett- 
rick has been appointed manager of 
the newly-formed Calco Engineering 
ind Development Department; Alden 
R. Loosli is now assistant to the gen- 
eral manager; and Dr. V. E. Well- 
man, assistant manager of the Inter- 
mediate and Rubber Chemicals De- 
partment. 


SCHWEITZER MARKS 25TH 

Jack Schweitzer, sales manager of 
N. Brezner & Co., Boston, and Brez- 
ner Tanning Corp., Penacook, N. H.. 


is currently celebrating his 25th an- 
niversary with the company. Schweit- 
zer joined the firm a quarter of a 
century ago as assistant to Nathan 
Brezner in the sales department. He 
was appointed sales manager 10 


vears ago. 
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LEATHER SALES MODERATE 
AS CAUTION RULES MARKET 


Shoe Manufacturers Buy Leather Only For Need With T | 0) G A 0 A 4 


Prices Firm 
SOLE LEATHER 
Bends and bellies find good call. Overall. a good amount of leather 


Kid wanted, sales outlook good. sold this past week, partly due to the mark of 
With suede season about over, stimulation of last week’s Leather i 
smooth leathers in demand. Calf Show. 
spotty, sides can be sold. No change in prices except tanners 

now hold close to lists. Light bends 


, 


Bends Better bring 68-70c, mediums, 8 9 irons at 
Boston sole leather tanners find 60-63c. 9 10 irons around 54-56ce: 
more activity this week, particularly and above LO irons are at 53c¢ and 
in bends. Demand is not constant. down. 
according to section but bends are Sole Leather 
wanted by both men’s and women’s Sole leather tanners of Philadel- 
shoe manufacturers. depending upon phia find factory bends in excellent 
section of the country. Midwest demand. Tanners able to sell every- 
women’s plants busy, Eastern men’s. thing they have on hand. When they 


<= ——>—>—_—_>———— “/, . tanned 
Prices and Trends of Leather a 
from the 
KIND OF LEATHER THIS MONTH YEAR 1951 f 
WEEK AGO AGO HIGH ft nest 


CALF (Men’s HM) 80-1.00 — 73-1.00 80-1.10  1,18-1.35 packer 
CALF (Women’s) 788-93 70-90 70-1.00 -15-1.30 a 

CALF SUEDE 85-95 80-95 80-1.10  1.30-1.40 hides 

KID (Black Glazed) 75-90 75-90 80-1.25 80-1.25 :: e 

KID SUEDE 80-92 80-92 70-95 70-1.02 x available 
PATENT (Extreme) 54-58 50-56 55-80 70-86 : 

SHEEP (Russet Linings) 17-28 17-28 18-32 20-35 


KIPS (Combination) 50-60 48-58 60-67 7 BENDS BELLIES 
EXTREMES (Combination) 48-56 46-54 60-64 7 
WORK ELK (Corrected) 36-46 36-46 50-60 SHOULDERS 
SOLE (Light Bends) 68-70 67-72 90-95 , > 
BELLIES 23-25 25-26 40-48 CUT STOCK 
SHOULDERS (Dble. Rgh.) 50-52 50-55 85-90 
SPLITS (Lt. Suede) 34-38 32-38 34-37 
SPLITS (Finished Linings) 21-23 21-23 20-28 
SPLITS (Gussets) 16-18 16-18 21-26 
WELTING (1% x 4%) 74 712-8 12 13% 
LIGHT NATIVE COWS 1713-18', 17'2 18 30-3114 41 

All prices quoted are the range on best selection of standard tannages using quality : : 
rawstock. Also Specialty Leathers 
for Belting, Hydraulics, 
Textiles, Packing and 








Strap Leathers. 
experience 


dictates... 
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Factory \ 


SOLE LEATHERS 


BENDS - BACKS - CROPS - BUTTS . HEADS 
SMOULDERS - BELLIES - SHANKS, Ete. 


OUTSOLES 


MEN'S - WOMEN'S - BOY'S 
MISSES’ - CHILDREN'S 
IN ALL GRADES AND WEICHTS 


Headquarters for Sole Leathers 


Complete line of leather INSOLES 
and leather COUNTERS 


RMOUR LEATHER Ce 


CHICAGO - NEW YORK - BOSTON 


SPECIALISTS in SPLITS 


SUEDE LININGS 
SOLE & GUSSET 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L.GEBHARDT CO. 


KEE | 


416 N. WATER L 
PHONE DALY 8 


A 





estimate for advance delivery they 
have little latitude in time 
mates are 30 days in advance and 


most esti- 


most buyers want the leather when 
it is due since they are buying for 
\n average quotation 
on factory bends is 56. 

Findings quite slow. Although 
they should pick up this time of the 
year. tanners have not felt: any. in- 
creased demand. They feel that either 
people are not repairing shoes—that 
is. they are throwing away the light- 
weight summer play shoes and buy- 
ing new shoes-—-or substitutes have 
made greal inroads. 

Whatever the reason, findings are 
the low point in business. Tanners 
can cut into production to some de- 
gree. but there is a certain amount 
of leather that can only be used for 


current need 


findings. 

Heads still good 
on No. 1 is 15e. Bellies also in great 
demand with averages of 25e-26¢ 


an average price 


quoted, 
Sole Offal Spotty 
Bellies, as usual. find good demand 
in Boston but other selections slower. 
according to local sole offal tanners 
and dealers. At best. market can be 
classified as spotty with a tendency 
toward softness in certain selections. 
particularly single shoulders. 


Bellies active enough at 23-25 


23-25 
steady. This includes both cows and 
steers, Shoulders another — story. 
Single shoulders with heads off bring 
8-42e for lights. when they sell. 
Heavies anybody's guess. Double 
rough shoulders well sold-up: light- 
weights listed at 52c¢ and down for 
inost part: heavies between 40-42c. 
Waist belts stock in mid-50's. Shanks 
and heads quiet: fore shanks at 
15-1 7e. hind at 18-20c. Heads around 
16-17¢ on most lists. 


Calf Moderate 

Boston calf leather tanners report 
a fair enough market but far from 
really active. New orders spotty and 
for need. particularly since 3-5e¢ price 
increase of two weeks ago. There is 
a good amount of price resistance 
evident from shoe manufacturers who 
claim they afford higher 
leather costs since their finished shoe 
prices are set. Thus. a good many 
huy sparingly or stay on sidelines. 


cannot 


Tanners say they are doing best 
to keep leather prices stable. Unlike 
hide situation, however. calfskins are 
not in abundance and leather prices 
are likely to remain. stabilized. 

Women’s weight smooth calf listed 
at 92-93c and down for best grade. 
90¢ for popular grade, but emphasis 
is well below this. Men’s at $1.00 
down, popular at 96c, but interest 
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below Suede slowing 
down. 
Sheep Steady 

Sheep leather tanners report mod- 
erate new sales but continued price 
resistance. Not much they can do 
about prices as good pickled skins 
remain expensive. The squeeze has 
been hurting here. There are enough 
sales to keep tanners fairly busy. 
Many still busy on old orders. Over- 
all. it has been a fairly good year for 
most. 

Linings do best business: 
at 24c and down. Chrome less active 
at 28c and below. Colored vegetable 
linings fair at 24¢ and down. Gar- 
ment grain slow as usual. Garment 
suede active at 30c and below. 


volume 


Sides Good 

\ goodly amount of business done 
in past two weeks by side leather 
tanners. For most part. tanners were 
able to sell leather at Leather Show. 
provided they wanted to, and demand 
has been fairly good this week. 
Prices another story with most tan- 
ners keeping prices low as possible 
to keep volume up. 

Combination-tanned kips listed at 
56-58ce and up to 60c for best heavy- 
weights: extremes at 53c average. 
Elk sides at 42c and well down. Work 
shoe retan about 36-40-42c. Large 
elk around 30-36c. 


MOCCASIN 
COWHIDE 


at its colorful best 





Soft for comfort... most 
adaptable to laced moc- 
casins and casual shoes... 
the finest full grain you've 
ever seen... truly it is 
moccasin cowhide at its 
best . . . in all the most 
fashionable and original 
colors. 


Write for samples today. 


LOS ANGELES 
TANNING CO. 


4101 Whiteside Street 
Los Angeles 63, California 
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Belting Better 

Belting leather tanners in Philadel- 
phia report some improved business. 
They are booked well ahead in orders 
and could sell more lights and heavies 
if they had them. Ex lights. on the 
other hand. not in’ demand. Al- 
though the picture is fairly satisfac- 
tory, tanners say there has been no 
really big push in business. However 
some feel that this is just as well. be- 
cause they are not in a position to 
fill large orders. 

Butt bends quoted at $1.03 for No. 
2 lights. and 99¢ for No. 3 lights. In 
heavies, the quotation for No. 2 is 
82c, and No. 3 is 78c. Shoulders still 
in great demand both for specialties 
and waist belting. An average quo- 
tation Is o0c. 

Curried shoulders still active. Cur- 
ried bend butts show about the same 
amount of activily that they have in 
the past few weeks. Demand still 
coming from Southern textile firms 
but no increase has been felt from 
any other section of the country. 
Prices, on the whole, just about the 
same. Very firm on the medium-to- 
heavy weights. On light and ex lights, 
some tanners have adjusted quo- 
tations downward, 

\VERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec No. 2 No. 3 
Butt Bends 1.22-1.35 1.18-1.30 1.14-1.30 
Centers 12 1.51-1,62 1.39-1.57 1.26-1.35 
Centers 24-28” 1.45-1.58 1.39-1.53 1.30 
Centers 30” 1.39-1.52 1.34-1.46 1.29-1.30 
Wide Sides 1.12-1.28 1.08-1.23 1.01-1.08 
Narrow Sides 1.04-1,.20 1.00-1.16 .94-1.00 


Premiums to be added: Ex Heavy, minus 2 


to plus 5c; Light, plus 10c¢ to 21c; Ex Light 


Bag, Case and Strap Busy 

Manufacturers seem fairly busy 
turning out finished merchandise for 
fall and winter retail requirements. 
The big volume, of course. is for the 
Christmas season and substantial 
business has been booked. After this 
business is completed, however, there 
is some question as to whether manu- 
facturing schedules can be main- 
tained. A great deal will depend 
upon the extent of orders booked for 
Easter as well as Spring and Summer 
trade. 

Meanwhile. leather is being used to 
make up finished goods and manu- 
facturers seem to be absorbing inven- 
tories on hand as well as shipments 
received on recently placed orders 
with tanners and jobbers. 

Case leather quoted at 48-50c¢ for 
21. ounce and 52-54e for 3 ounce. 
Grade A russet strap leather con- 
tinues unchanged. 4/5 
55-5ic: 5/6 ounce at 57-59c: 6 7 
ounce at 59-6lce: 7/8 ounce at 61- 
63c: 89 ounce at 63-65c: 9/10 ounce 
at 66-68¢ and 10. 11 ounce at 69-71e. 
B grade quotable at de less and C 


ounce at 
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gerade another de less. Colors bring 


2c more and glazed sells at a prem- 


ium of 3¢ above prices on russet 


Garment Steady 

Some orders booked at the going 
levels but demand is not so aggressive 
as formerly. Deliveries of finished 
garments, meanwhile, going forward 
for the fall and winter retail trade 
and manufacturers are drawing on 
their leather inventories to fill their 
orders. 

Good tannages of horse hide gat 
ment leather still listed at 38-39¢ and 
down and average price seems to 
Sheepskin leather 
fashion. Suede 
finish quoted around 30-32¢ for good 


range from 33-34e. 
moving In spotty 


to top quality tannages and down to 


26¢ for poorer descriptions. Grain 
sheepskin leather rather slow) mov- 
ing, quoted at 29e¢ and down for 
good quality and at 26c or shade 


less for tannery run lots. 


Work Glove Fair 

Some business passing in’ work 
vlove leather but the volume of orders 
hooked is not always satisfactory. 
Market for LM weight work glove 
splits continues to show a somewhat 
buoyant undertone with No. | grade 
quoted at 14c. No. 2 grade at l3e 
and No. 3 grade at 12c. M weight 
continues quotable at l5e for No. | 
grade, Ide for No. 2 grade and 13 


for No. 3s 


MADE AT OUR MERCERSBURG TANNERY DIVISION 


backed by the name that 
stands for higher quality 


Solid and firm tannage, but mellow enough 


to channel well 


Uniform natural light color 


Closely sanded flesh side 


Consistently well-trimmed and uniform 


weight 


Meets all chemical and physical require 
ments for making a comfortable and 
long-lasting shoe 


sal Loewengart ie One ae 


‘Manufacturers of Gahna Leathers 


SHOE PRODUCTS «« 
THAT SAVE PENN/ES 
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ACID FAT LIQUORS 
SULPHONATED OILS 
EMULSIFIED OILS 


SULPHONATED 
TALLOW 


FLEXOLE 


CHEMICAL 
SPECIALTIES 


“Always Reliable” 





LEATEX CHEMICAL COMPANY 


11°? WN. HANCOCK ST., PHILADELPHIA PA. 





PACKER HIDES MOVE AGAIN 
AS PRICES HOLD STEADY 


Trading Generally Concentrated In Lighter Weights 
Of Good Quality 


Packer Hides Move 

Possibly reflecting a good volume 
of business booked at the Leather 
Show, a large volume of big packer 
hides was purchased early this week 
at mostly steady prices. Buying of 
lighter selections credited to upper 
as well as specialty tanners who 
wanted to obtain remaining best 
quality hides of the year. Some of the 
heavier native hides also bought by 
specialty outlets while sole leather 
buyers showed good interest in 
heavier branded steers as well as 
branded cows. 

Trading the first two days of this 
week approximated 60,000 hides in 
the big packer market and followed 
a comparatively large volume of 
business done in the previous week 
when sales reached a total of 87,500 
in final tabulations, exclusive of in- 
side bookings by tanning packers. 

Light native cows again in good 
demand. Monday and Tuesday sales 
of about 17,500 consisted of Chicago 
and river points at 18c¢ while lighter 
average weight productions from In- 
dianapolis and Peoria, which in- 
cluded a few ex. light native steers, 
brought 18!%c and southwesterns 


such as Ft. Worth and Oklahoma 
City sold at 23c. Northern light cows 
such as Albert Lea and St. Paul also 
sold at 18c, but no trading in Mil- 
waukee productions was reported up 
to mid-week following last confirmed 
sales from that point at 1744c. How- 
ever, packers subsequently declined 
bids of 174%4c for Milwaukee light 
cows, asking 18c. 

Big packers continued free sellers 
of other selections. Light native 
steers sold readily at 174c. About 
6,500 light branded steers sold at 
1544c. One big packer alone sold 
over 5.000 branded steers in the 
heavier selections including butts at 
13c and Colorados at 1c; also 
15,000 branded cows at 15c for north- 
erns and 15!c for lighter average 
southwesterns such as Ft. Worth and 
Lake Charles. 

Several cars of heavy native steers 
and heavy native cows traded. Big 
packers sold Chicago and St. Louis 
heavy cows at 18c and St. Pauls at 
18loc. Heavy native steers brought 
161oc not only for midwestern points 
but some also were sold in the east 
by one packer out of Brooklyn and 
Baltimore. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close 
Sept. 11 


Close High Low 
Sept. 4 





October 16.35T 
January 15.16T 
April 14.80T 
July 14.60B 
October 14.50B 
January 14.40B 


16.80 16.75 

15.74 15.75 15.16 
15.55 15.15 14.80 
15.38 15.20 14.90 
15.25 14.90 14.70 
15.15 


Total sales: 267 lots 








BATES HIDE AND SKIN QUOTATIONS 


LEATHER FILLERS 


Suspended 
Present Week Ago Month Ago Ceilings 
16% 1612-17 171, 32 28 
17% = 17%,-18N 18', 33 31% 
19", 35 


Year Ago 


H. . 
LINCOLN SOLE LEATHER Heavy native steers 
FINISHES Light native steers 
and. . Ex. light native steers 19 19', 
SPONGING AND Heavy native cows 18 -18'2 18 -18'2 18 33 
SON WASHING COMPOUNDS Light native cows 17%2-18%2 = =171-18 1714-18 32 
. Heavy Texas steers 13 13 13%, 27 
INC. TANNERS SUGAR Butt branded steers 13 13 1314 27 
e AND LIME Light Texas steers 15'2 15',-16N 16N 3114 
Ex. light Texas steers 174%, 17 -17"4%4N 1713 321, 
COUDERSPORT Colorido steers 12% 12% 13 26 
Branded cows 15-15% 15 -15'% “1514 30 
PENNSYLVANIA Native bulls 91-10 914-10 10-10% 21% 
Branded bulls 8i4- 9 814-9 9 -9% -201% 
Packer calfskins 40 -45 40 -45 37-45 2-50 
Packer kipskins 29 «+35 28 -35 -42', b=42 3 


COLLOIDAL CLAYS 


. 
CHEMICALS 
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Compact... 
Economical... 
Efficient! 


NEW MILLER 
pEDES 


TAL TWIN 


TREEING 
MACHINE 


Simple in design and operation... 
compact...the new Miller Pedestal Twin Tree- 
ing Machine has several new and helpful features. 
The ratchet action provides eight degrees of ex- 
pansion in the stretch-off mechanism for holding 
varying styles of men’s and women’s footwear 
securely and provides a higher degree of stretch- 
off than previously obtained. When released, 
shoes can be slipped off without disturbing care- 
fully smoothed uppers. 


Other advantages that make this highly service- 





able machine pay off are fewer parts, greater ease 
of assembly and practically no maintenance. 
Both tray and work head are adjustable to opera- 
tor’s convenience and the all metal construction 
greatly reduces fire hazards. Write today for 
catalog and complete information about this 


machine with or without fittings as shown. 


Willer 


O. A. MILLER COMPANY 


Branch of United Shoe Machinery Corporation 


PLYMOUTH, NEW HAMPSHIRE 
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Independents Active 

Packers’ Ass'n, this week sold 
1.200 heavy native steers at 161e: 
700 butt branded at 13ce and 1,200 
Colorado steers at 124%c. A large 
lowa packer sold 1,2 50 Ottumwa 
Colorados at 12¥oc. Big packers 
have been selling light hides from 
their smaller southeastern plants at 
Bloc for natives and lOc for 
brands. 


Small Packers Lag 
Frading in small packer market 
as brisk as big four and 
larger Small 
packers unwilling to accept prices bid 
by tanners for their productions. de- 
manding more money because they 
feel the 
small packers and big packer hides 
Nevertheless. supplies 
in the medium 


not quite 
independent packers. 


spread in’ prices between 


is too wide. 


have been available 


average weights. productions in aver- 
ages such as 48-50 Ibs. and 50-52 
lbs. being obtainable this week at 
prices ranging from 15e flat to 15% o« 
selected and even 16c. 


Tanners, in many instances, have 
held their limits on buying to 15« 
selected fob. for best lots but here 
and there some choice plump hides 
have brought !oc more. Ordinary to 
fairly good small pac ker hides also 
have been bought at 141.c flat fob. 
shipping points. Prices paid depend 
a great deal upon quality, section of 
origin and shipping costs. 


In the southwest, some Texas light 
hides averaging 40-41 Ibs. brought 
lOloe flat fob. Heavier small pac ker 
hides in the midwest and far west 
averaging from 58 to 68 Ibs. reported 
obtainable within the range of 12! sc- 


I3toc fob. shipping points. 


APEX FAST FINISHES 


TIGHT BOTTOM COATS WITH 


Apex Fast Finishes are available in all colors — also 


colorless for mixing 


They 


» non-inflammable, 


with your own pigments, 


inexpensive to use and 


will permit of top finishing with either water soluble 


top coats or nitrocellulose lacquers 


Manufacturers of a complete line 
of specialties for the tanning trade 


Established 1900 


Apex Chemical Co., Inc. 


225 West 34th St., 


ANNE, 


ESTABLISHED 1908 


Compounders and 
Sulphonators of Oil for Tanners 
and Leather Finish Manufacturers 


New York 1, N. Y. 
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Dry Sheepskin Fair 

Now that the leather show is over. 
operators can get back to business. 
As far as could be ascertained. there 
was a generally more optimistic un- 
dertone but except for certain leath- 
ers selling, business was restricted to 
sampling. 

Hair sheep markets continue slow 
with only odd sales passing. Asking 
prices of Cape glovers still above 
buyers’ views. Recent quotations at 
137 shillings 6 pence to 140 shillings 
for Western Province primes. A little 
business passing in Brazil cabrettas. 
Reported 2,000 dozen combined 
“specials” and “regulars.” 25°) and 
75‘, respectively, sold at $13.25 cif. 
Other varieties slow. 

Foreign shearlings for shipment 
slow as asking prices too high. Re- 
Cape that skins sell- 


ports from the 
at prices above what 


ing to Europe 
can be realized here. 
moving but only limited quantities 


Some spot lots 


t a price. 

Wool sheep markets easier and 
more business passing in Australian 
pulling skins. At the Melbourne auc- 
tions, 23.000 skins were offered and 
prices were generally two to six pence 
lower while at Sydney, 49,000 skins 
were offered and also were generally 
two to six pence lower. Australian 


currency. 


Pickled Skins Lag 
Very little to report in these va- 
rieties. especially on foreign skins 
as it is difficult to obtain offerings at 
New Zealand mar- 


the present time. 
several 


ket will not open up for 
months yet while very few Argentine 
skins are being offered. Arrivals are 
noted from time to time. Domestic 
market about steady at $10.50-1 1.00. 


Reptiles Scattered 

Reports from the Leather Show 
state no large orders placed but a lot 
of sampling was done as_ buyers 
wanted to see new colors and new 
leathers. In the raw stock markets. 
only scattered sales can be confirmed 
as most buyers are still pursuing a 
cautious buying attitude. 

An additional lot of 5.000 Madras 
bark tanned cobras. 4 inches up, aver- 
aging 415 inches. 8020. selection. 
sold at 47¢ while Madras bark tanned 
whips. 4 inches up, averaging 4)» 
inches. 70.30 selection held at 75e. 
However. reports of offers at less 
without interesting buyers. 

U. P. whips firmer and variously 
quoted at 62-65c for 4 inches up. 
averaging 415 inches. 60/40. selec- 
tion. About 20.000 U.P. whips. 412 


September 13, 1952 





inches up, averaging 45, inches, 
60.40 selection, sold at 77c. Demand 
seems to be mostly for the larger 
sizes in both cobras and whips. 

Additional sales of alum tanned 
water snakes, 3 inches up, averaging 
344 inches at 13c per piece and in 
wet salted ramgodies at 13c an inch. 
Lizards are slow with various prices 
heard as to shippers and lots. 

Siam market generally slow with 
only occasional small sales passing 
in crocodile bellies and ring lizards. 
High asking prices have been re- 
tarding factors to larger sales. Also 
reported that recent interest in Singa- 
pore karungs failed to result in sales 
due to price differences of buyers and 
sellers. 

Some trading in chameleons at 14« 
for skins running 50° 22/24 centi- 
meters and 50°, 25 centimeters and 
up. 90/10 selection. Brazil back cut 
tejus held at 68c¢ fob. for 20/60/20 
assortment and buyers’ ideas 3¢ less. 
Snakes moving slowly. 

Goatskin Prices 
Last 
INDIA & PAKISTAN Today Month 
74-8 7% -8 
$5 6.00 
Mozuffe re $ 6.2 6.25 
Dinajpores Nom 
Daceas Nom 
Calcutta Kills Nom 


Coconadas (1.70/1.80 Ibs.) ‘ $ 8.50 
Dececans (1.70/1.80 tbs.) ‘ $ 8.50 


Amritsars (1200 Ibs.) 


CHINAS 

Szechuans, Ibs Nom Nom 
Hankows Ibs Nom Nom 
Chowchings dz Nom Nom 


MOCHAS 
Berberahs 
Hodeidahs 
Battis 

Batti types 
\ddis-ababas 


AFRICANS 
Algiers 
Casablancas 
Marakesh 
Constantines 
Orans 
Tangiers 

West Province 
Port Elizabeth 
Nigerians Ibs 
Mombasas dz 
LATIN AMERICANS 
Mexicans 


Matanzas, etc. (fiz Nom Nom 
Oaxacas Nom Nom 


Venezuelans 
Barquisemetos 356 
Coros 36 4x 
Maracaibos Nom 
La Guayras Nom 


Colombians 
Rio Hache 


Bogotas 


West Indies 
Jamaicas 
Haitians 

r 


jan Domingos 


Brazils 

Cearas 63 
Pernambucos 62-64c 
Bahias Nom 
Argentines 

Cordobas Santiagos Nom 
Pampas Nom 


Peruvians 


Paytas 


Ayacuchos 
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Leading “Jauners 
CUT PRODUCTION COSTS 


MAIN BODY 


LEATHER DRYER 


AUTOMATIC 
PASTE SPRAYING af 


utth peutomattec 
WASHING and PASTING SEQUENCE 


To cut costs...and obtain more uniform results... progressive tanners 
are installing automatic washing and pasting equipment 
sold exclusively through Proctor & Schwartz. 


After a worker strips the dried leather from a plate and manually moves 
the frame to the pushing device, which is provided with variable speed, 
the operation is continued automatically at a speed to conform to 
the drying time of the leather. 

The frames move through the wetting-in station where the paste is softened 
on the plates. Next, a plate scrubber removes the wet paste and other 
particles. An automatic squeegee, or wiper, removes excess water 
from the plates. From there, the plates move through a paste spraying 
machine which sprays paste uniformly on both sides of the plate, the area 
being subjected to both horizontal and vertical control. 


Leather is then applied directly to the boards and slicked out while moving 
toward the feed end of the machine. The plates with leather pasted on them 
are automatically picked up by a loading conveyor and delivered into 
a frame moving mechanism at the feed end of the dryer. 


This sequence of operations insures clean plates, more uniform results 
and lower production costs. 


For additional! information on the automatic washing and pasting sequence 
—or leather drying equipment—write to Proctor & Schwartz. 


PROCTOR s SCHWARTZ-INC- 


717 TABOR ROAD 
PHILADELPHIA 20, PA. 


The Aulson loading con 
veyor, plate washer, plate 
wiper and paste sproyer 
—wused separately or in 
sequence with pasted 
leather dryers—are sold 
exclusively by Proctor and 
Schwartz, Inc. 
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Country Hides Slow 


Trading in country hides 
paratively slow. Interest by tanners 
rather limited and generally around 
last paid levels ranging from 10V%c 
flat trimmed fob. country points to 
11-1) 4c Chicago freight basis. Sell- 
usually want more 
even for back salting ac- 
cumulations dating over a year old 
but buyers show very little interest 
in these lots. 


com- 


ers, however, 
money 


Glue hides have been holding 
around &1%-9c, Country bulls ob- 


tainable in the range of 614-7e fob. 


Calf and Kip Spotty 


Kip skins have had some call in 
hig packer market. Following last 
week’s trading involving 3.300 north- 
ern kip at 35e with 2,700 northern 
overweights at 28c, another big 
packer sold 2.500 northern over- 
weights at 29¢ and 13.000 southwest- 
erns at 27¥oc. This week, one big 
packer sold) 2,200) Nashville over- 
weight kip at 30¢ and 1,400 south- 


easterns at 28c. 


No new sales or offerings of calf 





Use L&S WANT ADS 


for sale of machinery, equip- 


ment, supplies, plants, etc. 


They get results— 
only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 








reported on the part of big packers. 
Last confirmed trading at 45-42'%c 
for northern and 45-40c for River 
heavy and light calf while southeast- 
ern allweights last brought 35c. In 
the absence of any new sales, big 
packer regular slunks nominal at 
$1.95 and large hairless at 75c. The 
small packer market for calf and kip 
skins remained quiet and nominal 
around last quoted prices. 


Horsehides Lower 

This market has eased to lower 
levels. Offerings came out from sell- 
ers at prices within the former trading 
ranges but tanners backed away and 
cutting outlets showed little interest. 
Result: sellers accepted around $7,50- 
7.75 fob. shipping points for un- 
trimmed and 75c less for trimmed 
lots of good northern slaughteret 
horse hides. 

Regarding cut stock, 
ment business declared responsible 
for fronts being harder to sell at 
$5.50-6.00. Butts, meanwhile, hold- 
ing steady at $2.00-$2.25 for 22” 
and up. 


slower gar- 


Sheepskins Steady 

This market is about steady. Scat- 
tered sales of packer current produc- 
tions reported at $3.25-3.50 for clips. 
$2.75-3.00 for No. 1 shearlings, $1.75 
for No. 2s and $1.10-1.20 for No. 3s. 
Regarding lamb pelts, packer choice 
westerns do not have much call from 
pullers over $2.75 per cwt. liveweight 
basis but mouton fur tanners occa- 
sionally reach to $3.00 and even a 
shade higher for a desirable lot. 

Native pelts usually discounted by 
25¢ and more depending upon qual- 
ity. Large midwestern packers of- 
fered September productions — this 
week but no details forthcoming con- 
cerning these sales as vet. Full wool 
dry pelts last brought 30c fob. ship- 
ping points. Pickled skins quoted 
$10.50-11.00 per dozen based on last 


sa les. 


Deerskins Quiet 

No offers and consequently no bids 
being made for New Zealand deer- 
skins. Nominally, market considered 
around 80c c&f. asked although last 
expressed views of buyers lower. 
Good interest in Siam deerskins with 
late sales at 5744-58e c&f. and few 
said to be available at this time. New 
business in Brazil “jacks” restricted 
due to lack of offers. Last confirmed 
sales at 65 fob. 


Pigskins Slow 

No much interest and then at low 
levels. Shippers quite firm in their 
ideas and noi making too many offers. 
Para grey peccaries held at $1.70- 
1.75 fob. and blacks at 20c less. This 
is too high for buyers as last sales of 
Manaos grey peccaries were at $1.75 
fob. Most buyers’ views are around 
$1.55 for Bolivian grey, $1.85 for 
Para grey and $2.05 for Manaos grey 
pecearies, basis manufacturers. 

Not too much interest in’ blacks 
and can only be moved at material 
Some wet salted capi- 
Not much 


reductions. 
varas sold at $2.30 fob. 
interest in carpinchos. 


Open New Hide Service In 
Boston 

Paul Graves. formerly vice presi- 
dent and treasurer of Kistler Leather 
Co.. once active Boston sole leather 
firm. has announced the formation 
of Hide Service, Inc.. at 176 Federal 
St.. Boston. 

Graves said the new firm will take 
orders for big packer hides, eastern 
small packer and foreign hides and 
place them exclusively with Howard 
Dietrich & Son, Inc.. of New York 
and Chicago. In addition, a wide 
variety of small packer and country 
hides and skins will be offered 
through an agreement with Jack 


Weiller & Co. of Chicago. 





SOLID 





MYRTAN 


Australian Eucalyptus Extract 


Outstanding Results as a Retan on Chrome 
Smooth Clean Grain 


TANEXACO. INC. 


549 W. WASHINGTON BLVD. 


Sole Agents 


CHICAGO 6, ILLINOIS 


POWDER 
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Bast two vears ago this trademark was designed 

to represent a smart new-come! in the leather 

industry. It promised practical solutions to your tanning 
problems by craftsmen who were prepared to enter your plant 
and work under your conditions. [It guaranteed top 


results with a minimum budget... and proved it! 


Our list of clients reads like the Who's Who of the tanning 


industry, both at home and abroad. The growth 


of our facilities to serve you is ample proof of our success 


When you're ready for practical technical assistance, ple ase write 
or call for a Sam Smidt representative. No obligation, of course 
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fore. GRAIN ANt) SNUFFED 


SIDE AND CALF LEATHERS 
LOWER GRADE LEATHERS 
GRAIN-GONE LEATHERS 

ALL NEW TYPES OF LEATHERS 





€ 


150 MAIN STREET @ PEABODY, MASSACHUSETTS 
Branch: 410 Frelinghuysen Ave., Newark, N. J. 
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lf You Want to Sell... 


e Shoe Machinery 


e Tanning Machinery 
e Products & Supplies 
for these Industries 


in the Ever - Growing 


Please address: 
‘ “CALZADO Y TENERIA” 
Apartado 7103 
Mexico, D. F. - MEXICO. 


A 
for the Shoe and a 


; “a 4 { 4 Yj Yj; 
RE Mexico. UY d 


(a 


/ 4 
N. Y. Office: OVERSEAS Prime's ; Een TI ES 
66 Beaver St., New .Y. < wv 
v « 


The only 








August C. Orthmann 
Director & President 
Milwaukee. Wis. 


ORTHMANN 
LABORATORIES INC. 


about any—and a//—of your tan- 
ning problems. 


@ Get our advice—our hel 
relative to those perplexing Sift. 
culties regarding Finish—and Re- 
pair—in shoe factories. 


@ Fellowships in problems of re- 
search—for various industries allied 
with tanning. 

@ Have us develop any new 
processes you have under contem- 
plation. 


922 NORTH 4th STREET 
Telephone: DAly 8-6426—8-6427 
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SINCE 1887 


LIQUID 
POWDER 


WATTLE : 
CHESTNUT 


TANNERS EXTRACTS 


IMPORTERS AND 
MANUFACTURERS 


STANDARD 
DYEWOOD 
COMPANY, INC. 


40 LOCUST STREET 
MEDFORD, MASSACHUSETTS 














TABER 
TANNERY 
PUMP 5S 


.-- have been meeting the special 
requirements of the Tannery since 
1859. Write for Bulletin TP-629 


TABER PUMP CO. 
300 Elm St. (Est. 1859) Buffalo 3, N. ¥. 








jJaul Pallaqher 


4 


Co., Ine. 


CEALERS IN 
DOMESTIC & FOREIGN 


Vickled Sheep Sliins 


PEABODY, MASS. 


News Quicks 


About people and happenings coast to coast 





Massachusetts 


®H. S. Ross & Sons, infants’ shoe 
manufacturer, has moved factory and 
offices from Orange to a new plant 
located at 48 Wood Ave., Framing- 


ham. 


® Northwestern Leather Co., Bos- 
ton, has declared its regular quarterly 
dividend of 35 cents per share on com- 
mon stock, payable Oct. 1 to stock- 
holders of record Sept. 11. 


® Attorney for New Bedford Lug- 
gage Co., New Bedford luggage 
manufacturer, has informed creditors 
that the company is in serious financial 
condition, it is reported. Plans are be- 
ing made to raise funds sufficient to 
offer creditors 20 percent, The com- 
pany lists liabilities at $120,797 and 
assets at $115,926. 


® Swank, Inc., Attleboro maker of 
men’s leather belts, wallets and novel- 
ties, is planning the largest Christmas 
gift promotional campaign in its his- 
tory. Use will be made of national 
magazines, local newspapers and dealer 
aids. Agency is Albert J. Silberstein, 
Bert Goldsmith, Inc. 


® Colonial Tanning Cc., Inc., Bos- 
ton, and associated companies report 
total sales for the fiscal year ended 
Aug. 31, 1952, amounted to $16,601,- 
§28. This is somewhat below dollar 
volume for the last fiscal period, ac- 
cording to Kivie Kaplan, vice presi- 
dent and general manager of Colonial, 
but unit sales totaled some 2,700,000 
feet more than in the previous year. 
Kaplan reports outlook for the coming 
year is “very optimistic.” 


® Brockton Tanning Corp., Brock- 
ton, recently purchased at auction by 
Abe Horowitz of Brockton Cut Sole 
Corp., has been sold to new owners. 
he firm is manufacturing lining leath- 
ers under the name A & B Tanning 
Corp. Ofhcers are James Angelos, 
president; Archie Rogers, treasurer; 
W. R. Freedman, clerk; and William 
Ellison, director. The latter, also of 
Proctor-Ellison Co., and Archie Rog- 
ers, hold controlling interest. 


® Involuntary petition in bankruptcy 
has been filed against Libby Shoe Co., 
Salem manufacturer of women’s, chil- 
dren’s and infants’ shoes, it is reported. 
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New York 
® Tober Saifer Shoe Mfg. Co. of 


St. Louis has opened a New York office 
and sample room in Room 406 of the 
Marbridge Bldg. Dom Pisani is in 
charge and is showing a complete line 
of Jolene dress and flat shoes and Deb- 


towner wedges. 


® Directors of La Valle & Sons Shoe 
Corp. have elected Placido D. La Valle 
as president of the firm, which also in- 
cludes La Valle, Inc. He succeeds the 
late Dominick La Valle. Mrs. Domi- 
nick La Valle was named vice presi- 
dent; Umberto Mestron, treasurer and 
general manager in charge of opera- 
tions; and William Thoet, secretary. 
The company is reportedly seeking a 


new stylist. 


® Creditors’ committee of Premier 
Shoes, Inc., Brooklyn shoe manufac- 
turer, is reported to have accepted 
compromise offer of 10 percent cash 
and two notes of five percent each. 
The notes are due May 1 and Nov. 1, 
1953, 


® Progress Shoe Co., Inc., Brook- 
lyn, has made final payment of 25 per- 
cent to creditors, it is reported. This 
brings total payments to 100 percent. 


® Creditors of Alan Miller, Inc., 
New York handbag manufacturer, 
have appointed a committee to investi- 
gate the company’s condition, it is 
reported. Liabilities are approximately 
$160,000 and assets about $97,675. 
An offer of 20 percent cash was not 
acted upon pending the inquiry. 


® Creditors in the assignment case of 
Albert Waldman, Inc., New York 
leather goods firm, will receive pro 
rata shares in approximately $4,577, 
it is reported. Claims total $21,157. 


® Cosma Shoe Machinery has been 
organized to handle shoe machinery at 
Room 1420, 51 Chambers St., New 
York. Alexander Rothstein is listed 
as principal. 


© A. S. Beck Shoe Corp. and sub- 
sidiaries, shoe chain, report net profit 
after federal taxes for the six months 
ended June 30 totaled $478,953 as 
compared with net profit of $777,429 
in the same period last year. 
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for versatility, brilliance, intensity 
specify 


CALCO BASIC BLACKS 








CALCOZINE 








BLACK CBF BLACK FRCS 
BLACK KBR 
BLACK AFG BLACK 2BF 


The CALCOZINE BLACKS can be applied 

directly by drum or brush as full shades on vegetable 
tannages and on synthetic tannins. Used as topping dyes on 
suede blacks, they may be applied without 

mordants to intensify the shade of the black. 

They are soluble in heavy concentrations 

in either water or alcohol, and 

range in shade from a bloomy violet 


cast to very jet. 


For shoe upper leather, both grain and 
suede, as well as bag, case and strap leather, 
glove and garment leathers, try 


the CALCOZINE BLACKS. 


*Trade-mark 


<Caleo= 


AMERICAN Canamid COMPANY 


CALCO CHEMICAL DIVISION, DYESTUFF DEPARTMENT 
BOUND BROOK, NEW JERSEY 


REPRESENTED IN CANADA BY 
NORTH AMERICAN CYANAMID LIMITED, CALCO CHEMICAL DIVISION 
MONTREAL — TORONTO 


NEW YORK + CHICAGO + BOSTON + PHILADELPHIA + CHARLOTTE + PROVIDENCE 


gloves courtesy of Wear Right Glove Company 








e Philip Wick Co., New York 


maker of synthetic knitted fabrics, 
has taken on a line of nylon meshes for 


shoes, according to Robert Ewing, 


sales manager. 


® Todd Co. of 


manutacturer, 


Rochester, check 
is offering a new bro 
chure outlining methods of increasing 
idvertis- 
effective check 


company prestige and adding 
ing impact through 
design. The brochure, entitled “Change 


C heck 


incorporates act ual sampk s 


payments into profits with 
beauty,” 
of outstanding checks in the leather 
field. Copies may be obtained by writ 
ing Todd Co., P.O. Box 910, Roches- 
ter 3. 


© Oppenheim Products Co., ELO 
Leather Products and E. L. Oppen- 
heim Co., makers of leather accesso 
ries, have moved into new ofthces at 18 
East 33rd St., New York City. 


® Penobscot Shoe Co. and its affili- 
ite, Old Town Shoe Co 


construction of a new factory in Old 


» have begun 
Town. The new plant will be located 
directly across the street from the 
present factory and will be a one-story 
cement block and brick building offer 


ing 30,000 square feet of floor space. 


The company has a large plant under 

mstruction in Bangor but reports a 
delay due to engineering problems aris- 
ing from soil conditions. The Old 
Fown plant is expected to be ready in 


four months. 


Missouri 
© Tober Saifer Shoe Mfg. Co. of 


S:. Louis is preparing to offer a new 
line called Cangemi Coeds designed by 
Salvatore Cangemi. The line will offer 


high fashion styles retailing from 
$9.95 to $11.95 with emphasis on the 


| 
$10.95 line. 


Tennessee 


@ Sales of General Shoe Corp., 
Nashville, for the quarter ended July 
31, 1952, totaled $26,310,799 against 
$26,357,794 in the same period a year 
igo. Net income after taxes amounted 
to $932,165 compared with $649,162 
las: year. For the nine months ended 
July 31, 
f $74,778,232 and net income after 
taxes of $2,129,059. Last year, sales 
were $72,348,117 and net 
ufter taxes was $1,966,175. 


the company reported sales 


income 


Arkansas 


® Guarantee Shoe Store, Inc., in 
Little Reck has announced the ap- 





HEMLOCK . 
STAINLESS SUMAC  .- 
QUEBRACHO 


OAK .- 


ESTABLISHED 1887 


REPRESENTATIVES 


DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


MANGROVE 
ORDINARY SUMAC 
RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


Sigs |* 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


PORT ALLEGANY, PA. 


pointment of James J. Hooker as vice 
president and general manager. He 
succeeds former owner, Ralph Levy, 
who has retired after 30 years. Hooker 
is part owner of the corporation which 
is financed by the Shoe Enterprise Divi- 
sion of International Shoe Co. Officers 
of the firm include A. V. Wheeler, 
and W. J. McClure, secre- 


tary-treasurer. 


president; 


New Jersey 


® Calco Chemical Division of 
American Cyanamid Co., Bound 
Brook, has published a new technical 
bulletin entitled “Aniline Black.” It 
is written by R. D. Greene of the Ap- 
plication Research Department. Copies 
ire available upon request. 


California 
® Los Angeles Tanning Co. has 


added the following representatives to 
handle its line ef sides, spilts and hair 
calf: E. Rex Lowey of 1525 Cherry 
St., Huntington, Ind., as Indiana rep- 
resentative; Snyders-Smith Leather 
Co. of 1604 Locust St., St. Louis, for 
Missouri; and Kenenth F. Trimble of 
9116 Stickney Ave., Milwaukee, for 
Wisconsin. 


a siiphonareD OILS 
FAT LIQUORS 


Pa-WAITY AND UNIFORL 1584 





MARDEN:‘WILD CORP. 





500 Columbia St., 
MARDEN-WILD of CANADA, LTD. 


Somerville, Mass. 
HALIFAX, N. S$ 








but —what YOU want 
is Experienced Help! 


= 





Get it—then—where you have the best 
chance to get it — through a classified ad 
addressed to the entire industry in LEATHER 

AND SHOES! Your “keyed” and confidential mes- 
sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St.. West, Toronto 


Roy Wilson. Dickson Ltd., 7-8 Railway Approach, London, S.E.1 
Getz Bros. & Company. San Francisco, Calif.; New York City 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 6, ILL. 
SE eT 
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Authority is established recognition of 


knowledge. In the shoe and leather 


field, it is the most widely quoted publication, 


“Leather and Shoes" . . . most widely quoted 
throughout the world for the same 

reasons it is widely read by shoe and leather 
executives ... because it is broadest, most 
thorough, and most accurate in its 

coverage ... a significant fact for those who have 


products to sell to buyers in the shoe and leather industry... . 
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THE MOST QUOTED SHOE AND LEATHEE 








PROOF 


That Leather And Shoes is the real voice of authority 
of the U. S. shoe and leather trade press. 
Throughout 1951, an exhaustive study was made of 
all shoe and leather trade publications of 12 major 
foreign countries: Argentina, Australia, Austria, 
Canada, England, France, Germany, Holland, India, 
Ireland, Italy and South Africa. The total production 
of leather footwear in these countries amounts to 

nearly one-half billion pairs annually. 

33 foreign trade publications were studied—a total 
of 880 separate issues examined. All material—edi- 
torials, news, features, market reports, etc.—taken 
and quoted from any of the eight U. S. shoe and 
leather trade papers were recorded. Several hundred 
such items were found. 

Leather And Shoes accounted for 63.6% of all the 
quoted material found in these 33 foreign publica- 
tions—more than was quoted from all other U. S. 
trade papers combined. Moreover, Leather And Shoes 
was quoted by 27 out of the 33 foreign publications, 
while the next U. S. trade paper was quoted by only 
three out of the 33. 
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UBLICATION IN THE WORLD... 


U. S. Publication % Of Quotes 
LEATHER AND SHOES 63.6% 
Boot and Shoe Recorder 12.8 
American Shoemaking 11.9 
Weekly Bulletin 5.9 
Creative Footwear 2.8 
Footwear News 1.9 
Leather Manufacturer 6 
Shoe & Leather Reporter 5 


100.00°% 
When a magazine is the most quoted it is obviously the best read 


That's why each week more than 10,000 shoe and 


leather industry executives read, enjoy and profit from 


LEATHER SHOES 
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NEW SHOE PRODUCTS 


Concluded from Page 8) 


being sold for use as a fabrie or 
material and comes 


plastic upper 
the upper and back- 


already backed 
ing combined as a unit. Not a 
spreader coated film or a calendered 
film of vinyl, but is claimed to be 
stronger and most resilient film yet 
produced for the shoe industry. The 
company is serving as a distributor 
of this material which is made by 
t. S. Rubber. Another new item 
introduced by the firm is a foam 
rubber base with a faille socklining. 
packaged as a unit. and used for 
Californias. 

Company: Bond-Rite Combining 
Co., Inc., Stoughton, Mass. 


New Socklining 

\ new vinyl-coated, leather base 
socklining was shown here for the 
first time. This socklining can be 
safely perforated for use over a 
sponge innersole. 

Company: Brookside VU fe.. Ine.. 
Jamaica Plain, Mass. 


Socklining 

“Rayette” is a socklining material 
that is and durable, has 
unusual smoothness. It has no bend 
or break or wrinkle in the shank. 
is claimed to be strongest at this 
“control point.” It is being used in 
shoes retailing from $6 and up. 


Fabric 


strong 


Company : Cooney-W eiss 


Corp. Boston. 


Platform Material 
\ new platform material “scored” 
on embossed paper bonded to cork, 
substantially 


giving the material 


greater flexibility. The scorings are 





WINDRAM 


Ouality 


COMBINING — ELASTICIZING 
PLASTICS 
BACKING CLOTH 


WINDRAM 
MANUFACTURING COMPANY 
Established 1867 


3 Derchester St., So. Boston, Mass. 











16 of an inch apart, and deep 
enough to create flexibility without 
weakening the board. 

Also, a new tvpe box toe ( Hercules 
Box Toe) that is solvent-dipped so 
that it has a thermoplastic end result. 
It is less expensive, has no acetone, 
has much durability. 

Company: Davis Box Toe Co.. 
Wappingers Falls, N.Y. 


Looped Buckle 
Comes in two pieces a buckle 
and an accompanying loop- easy to 
apply in the factory, are used in 
walking. casual and sport shoes. 


Two fresh ideas in the still-big 
Western buckles, one with stirrup on 
chain, another with gun on chain. 
Both chains are attached to boot 
by hooks, can thus be adjusted to 
several positions on boot. 

Company: North & Judd Mfg. Co.. 


Vew Britain, Conn. 


French Cord 

This one is made of fine-covered 
rubber down one side of the bind- 
ing, the remainder being rayon. This 
enables the binding to take the shape 
of the topline of the shoe, regard- 
less of the shape, thus eliminating 
snipping, plus providing — several 
other advantages, such as elimination 
of throat reinforcements, eliminating 
necessity of ironing or flaming, 
eliminating broken throats during 
last-pulling, ete. 

Company: Nosnip Binding Corp.. 
Lowell, Vass. 


Binding 
\ “ladder stitch” binding with 
double fold. lined, and ladder-stitched 
on both edges. Used as a bow or 
applique on the vamp. Comes in all 
colors. also all widths, though best- 
selling width is 44 inch. 
Company; Haley, Cate Co., Everett. 
Vass. 
Buckles 
\ new line based on the important 
coronation theme, with many inter- 
coats-of-arms. 


esting versions of 


LEATHER and SHOES 


Expected to play big role in Spring 
footwear where this theme will be 
emphasized. Also, a new line of 
“space” buckles and tips, including 
such designs as rocket ships, star 
bursts, planets. rocket guns, even 
rocket men. And a novel item: 
tassels on lace ends, made of plastic, 
leather or metal. 

Company: F. Ronet Co., Ine., Cen- 


terdale, R. 1. 
New Mesh 


Called a “third dimensional mesh.” 
it is woven instead of knitted. This 
is claimed to be the first of the 
woven meshes. and comes in a rose- 
bud pattern. It lends itself much 
better to lasting than does ordinary 
mesh, holds its shape as does a leather 
shoe. It has a delicate lacy appear- 
ance. with the apertures much smaller 
than in regular mesh. Result is a 
“shadow” or “closed” appearance. 
Response is reported excellent. 
Fabric 


Company: International 


Corp., Boston. 
Socklining 

\ socklining and foam combina- 
tion without lamination, This saves 
the operation of applying the sock- 
lining in the factory—-or the factory 
having it processed outside. The 
combination arrives in a unit, already 
combined. Is having good response 
for socklinings and heel seats. 


Company: National Backing Corp. 


Tongueless Shoe Buckle 
Claimed to be the first funda- 
mental advance in shoe fasteners 
for centuries, this tongueless shoe 
buckle adjusts automatically to any 
position, independent of holes; is 


reduces wear and 


easy to operate: 
eliminates 


deterioration of straps; 
buckle snagging damage; used in 
connection with lasting, it enables 
improved shoemaking. 

Company: Parva Buckle Co., 
Vount Carmel, Conn. 


Foam 
Foam Fab, a foam rubber adhered 
to fabric, with high workability in 
shoemaking. Also. Foam Soc, a sock- 
lining in any color or finish adhered 
chemically to a foam rubber in any 
density and thickness. 
Company: Vulplex, Inc., No. 
{hington, Mass. 
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The only machine which cuts and 
cements uncoated tapes, and ap- 
plies the stays with precision accu- 
racy to lining or upper. Length of stay determined 
by instantly and easily changed control lever. 


1. Greater Production 


The fastest, most accurate and most 
uniform method of eyelet stay 
applying is provided with this ma- 
chine. 33°, faster than hand work 
and 15‘, faster than present ma- 
chines. In many instances, it will be 
more economical to operate than 
present methods. 


Your United Branch Office representative can provide complete details 


2. Better Quality 


Stays are always cut to exact length 


desired .. . applied precisely where 
they are needed to support and re- 
inforce entire eyelet row. Trouble- 
free eyeleting, particularly with 
blind eyeleting, is obtained through 
use of narrow ribbon of strong 
thermoplastic cement applied off 
center to allow unhindered setting. 


3. Lower Costs 


Feeds uncoated cloth or economical 
paper tapes. Total savings up to 
24‘, at the stay applying operation 
are possible with paper tapes. 
Savings in varying degrees are pos- 
sible over nearly every other method 
of eyelet stay cutting and applying. 
Fewer stops to trim or relocate stays 
mean less outlay for non-productive 
operation. 


UNITED SHOE MACHINERY CORPORATION 
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ROLL-PROCESSING LEATHERS 


Concluded trom P 


The quality f ~ roll-processed 
leathers is not necessarily superior 
that of materials processed in a 


1 manner. but it is 
extent that rela- 
tively smal quantities of the 


re conventiona 


iniform to such ar 


materials must be rejected or re- 
processed before they are used ir 
the manufacture of shoes and other 
products. For instance, in the treat- 
ment of sole 
resins, it has been discovered that 
than five 
suld be reduced to a margir 


leathers with acrvlic 
rejections totaling more 
percent ¢ 
{ less than one 


percent by roll- 


processing tant ed materials 
The maintenance f roli-pr cessing 
matter of 
and moving parts 
ally lubricated 
without 
materials 


doctor-roll 


simple 


ti 
)perations 
Coating 


reservoirs as often as necessary to 


production. 


continuous 
elated 


a | 
} 


maintain 
>} 
R iis and 


r machine compo- 
nents should 


t cleaned with appro- 
priate solutions at the end of each 
day's work, and parts 


coverings 


(such as the 
should be 


replaced as soon as they begin to 


neoprene roll 
show signs f wear. 

Costly breakdowns in the 
tion ol 
have to date been virtually unknown. 
virtually all parts of the 
machines can be quickly repaired or 
replaced. However. the basic cost of 
such equipment is so low that many 


opera- 


roll-processing equipment 


because 


manufacturers have found it prac- 
tical to purchase spare processing 
units for use regular units 
became inoperative — thus reducing 
production time losses to a matter 
if seconds, no matter what sort of 
repairs the regular units required on 


“ hen 


occasions, 


Various 


END 


DYEWOOD AND 
TANNING EXTRACTS 


SUMAC 
FUSTIC ° 
HEMATINE ° 


® QUEBRACHO °« 
MYRABOLAM °¢ 
WATTLE ° 


GAMBIER 
HYPERNIC 
TANNIC ACID 


YOUNG EXTRACTS HAVE BEEN SERVING THE 
INDUSTRY FOR MORE THAN 80 YEARS 


the J,$. YOUNG CO. 


2701 BOSTON ST 


BALTIMORE 24, MD. 
CHICAGO, ILL 
BOSTON, MASS 
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BEWARE OF SUBSTITUTES FOR 


TACCO 
SOLUBLE CLAY 


THERE IS ONLY ONE ““TACCO” 


4 


THE AMERICAN COLOR 
& CHEMICAL CO. 
Sele Distributors to the Leather 

Ind 


ustry 
172-176 Purchase Street 
Tel. LI berty 2-0517 Boston, Mass 





Use LES WANT ADS 
for expert help, selling 
agents, representatives, etc. 
They get results— 

only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chice o 6, Ill. 











THE WOBURN MACHINE COMPANY 
HIDE AND LEATHER MACHINERY 
PROMPT SERVICE ON MACHINERY REPAIRS 


TEL. WO-2-0330 


201 MAIN ST.. WOBURN. MASS. 
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FOREIGN 
NEWS 


Sign Trade Pact 
g 





Argentina) and Czechoslovakia 
have signed a new trade pact under 
which the two countries will ex- 
change raw materials, finished prod- 
ucts and machinery. The agreement 
will be in effect until Dec. 1954. 

Products supplied by Argentina 
will include hides and leather. wool 
In return, IAPI. Argen- 


ontrolled agency. will be 


an dcasein. 
tina s state- 
charge of purchasing Czechoslo- 
vakian raw 1 


Previously. all 


aterials and machinerv. 
foreign 


been conducted by private 


buving has 
Argentine 


On Your Toes 
When a reporter from the Soviet 
newspaper /svestia recently visited 
the Russian city of Kuznetsk, some 
» the southeast of Moscow, 
he wondered why so many of the 
populace walked about the streets on 


miles t 


tiptoe. 

Investigation revealed that the 
citizenry were not training for the 
ballet but that the fault lay in their 
shoddily-made Invariably. 
nails and tacks in their heels worked 
their way into the insole and conse- 
quently into the wearer's foot. Result 
was the people had no choice but to 
walk 
the pain. 

Isvestia attributed the faulty shoes 

loafing by shoe workers during 

varly part of the month. This 
necessitated a speed-up toward the 
end of the month as workers hurried 
to meet their production quotas. De- 
fective heels were the result. 


shoes. 


1 their toes in order to ease 


Brazilian Imports Fall 

Imports of cattle into Brazil dur- 
ng June of this vear fell almost 
200.000 head as compared with June 
of 1951. according to the Sanitary 
Defense Inspectorate of the Agricul- 
tural Ministry in Sao Paulo. 

The reason. said the report. was 
that Sao Paulo cattlemen, Brazil's 
largest cattle restricted 
purchases since they expected the 
market to fall considerably. This 
misjudgment of the market trend. 
which later firmed up. has led to a 
shortage of cattle in the area. The 
faced with the 
more 


importers, 


Government is now 
problem of importing many 
head of cattle during the remaining 
months of the year. 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





SEDGWICK K. JOHNSON 


Leather Chemist and Tanner 
Research and Government Work a Specialty 


E-4 19 Pingry Place, Elizabeth 3, N. J 
ELizabeth 3-7336 


Belt Machinery 


WANTED Power Embossing Machine and 
machinery suitable for making men’s 
Give description and quote lowest price 


THE BARTON COMPANY 
P.O. Box 3131 
Waco, Texas 


For Sale 


6,000 Ibs. shoe platform felt 
Mill packed 


Large straight 
cut remnants Se per lb 
Central Mercantile Co 
1855 Milwaukee Ave., 
Chicago 47, Ill 


For Sale 


Upholstery Leather Pieces Sorted to your 
specification Satisfaction guaranteed Any 
quantity All year round 
Central Mercantile Co 
1855 Milwaukee Ave 
Chicago 47, Il 


Machine Wanted 
HEAVY DUTY CLICKING MACHINE. Must 
be in perfect working condition State widtl 
and stroke of head 
Bradley's Leather Processing 
406 Commercial St 


Los Angeles 12, Cal 


Machinery Wanted 


1 Sheridan Press 48” x 26” 
1 Aulson 24” Buffing Machine 
Advise lowest cash price 
Address J-6 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, Ill 





Situations Wanted 





Tannery Technician 


TANNERY TECHNICIAN seeks position with 
reputable firm. Has over 30 years experience 
n tanning, dyeing and finishing of all types 
of vegetable tanned leather Address G-17, 
c/o Leather and Shoes, 300 W. Adams S&t., 


Chicago 6, Tl 


Development and Finishing 


Experienced in finishing vegetable, chrome and 
retan leathers for dress Belts, Billfolds, and 
Shoes. Wide knowledge of finish compounding 
jood chemistry background. Production minded 
Desire position of responsibility in management 
f tannery Address J-2, c/o Leather and 
Shoes, 300 W. Adams St., Chicago 6, Ill 
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Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted"’ 
column, where space costs $2.00 per inch 
for each insertion. 


Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘‘Help 
Wanted" and ‘Special Notices’? and $1.60 
per inch for each insertion under ‘‘Situa- 
tions Wanted.’’ 


Minimum space accepted: 1 inch. Copy 
must be in our hands not tater than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 


300 W. Adams St. Chicago 6 











Shoe and Tannery Finishes 
Gradus 25 
ence in av pm ipervision of productior 
ind demonstration of shoe and tannery fini 
ected with manufac 
either on a full time basis or on a par 
consulting basis Address J-1 o Leather 


Shoes, 300 W Adams St., Chicago 6, I) 


Expert Tanner 


Expert tanner of fine glove and garmer 
from domest or foreign hides from 
finished product Address J-4 


and Shoes, 300 W. Adams St., Ct 


Stitching Room Foreman 


Years of experience in ladies’ novelty shoes 
Desires position Best of references Write 
Box A-4, Leather And Shoes, 10 High St 


Boston 10, Mass. 


Assistant Superintendent 


Experienced on women’s medium and high 
grade novelties. Would prefer N.E. but will 
consider good opportunity elsewhere Good 
background and references Apply Box A-6 
Leather and Shoes, 10 High St., Boston 10 


Mass 


Packing Room Foreman 


Available at once, exceptionally able man 
ll assure 


long experience An interview wi 


that this man knows his job. Go anywhere 


in N.E. Apply Box A-8, Leather and Shoes 
10 High St., Boston 10, Mass 





LEATHER SPECIALTIES 
PROCESS DEVELOPMENT 


PURE-TAN 


(QUEBRACHO CRYSTALS) 


GEORGE H. 


GRISWOLD 


14 Franklin S¢#. Salem, Mass. 








Stitching Room Foreman 


This man available only because present em- 
pr moving out of N.E Knows how to 
and keep pr ion moving. Eight 

ent job. Apply Box A-7, Leather 


10 High St Boston 10, Mass 


Cutting Room Foreman 


t of long experience and exceptional abi 
1ilable September 1 Best of references 
Apply Box A-5, Leather 
Boston 10, Mass 


lity 


1 go anywhere 


d Shoes, 10 High St 


Splitter Operator and 
Welting Man 


RESPONSIBLE MAN, 37, with close to 20 
of setting up and operating splitting ma- 

on both dry and semi-dry splitting for 

1as a very thorough knowl 
nachinery and set up of a 
manufacture of 

i suitable opening 


Shoes, 300 W 


Novelty for Tanneries 
VERY INTERESTING NOVEL PROC- 


ESS for manufacturing _ first-class 
shammy leather (chamois tanning). 

The tanning material is formed by 
the process, therefore no expense. 

Swiss tanner, age 39, seeks employ- 
ment in a tannery where he will 
demonstrate this economical tanning 
method, 

Write to Box ZF-1345, Mosse-An- 
noneen Ltd., Zurich 23, Switzerland. 





Use LES WANT ADS 
for sale of 
machinery, 
equipment, 
supplies, 
plants, etc. 
_———_ * Scueasmmmninete 
They get results— 
only $2.50 per inch 
a * — 
Send copy to 
Leather and Shoes, 


300 W. Adams St, 
Chicago 6, Ill. 








Advertise Effectively 
and Economically through 
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Coming Events 





Oct. 5-9, 1952--Advance Boston Shoe 
Show, sponsored by New England Shoe 
and Leather Association. Hotels Statler 
and Touraine, Boston, ad member show- 
rooms 


Oct. 6-8, 1952—-Annual Convention of 
the Industrial Research Institute of Can- 
ada, Montreal, Quebec, Canada. 


Oct. 22, 1952-— National Hide Associa 
tion Annual Fall Convention. Edgewater 
Beach Hotel, Chicago, Ill. 


Oct. 23-24, 1952—Annual Fall Meeting, 
Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Oct. 27-30, 1952--National Shoe Fair 
sponsored by National Shoe Manufacturers 
Association and National Shoe Retailers 
Association. Palmer House and other hotels 


in Chicago. 


Nov. 9-12, 1952 Spring Shoe Show, 
The Southwestern Shoe Travelers Associ 
ation, Hotels Adolphus, Baker and South 
land, Dallas, Texas. 


Nov. 30-Dec. 4, 1952--Popular Price Shoe 
Show of America. Showing of shoes for 
Spring 1953, sponsored by National Asso 
ciation of Shoe Chain Stores and New 
England Shoe and Leather Assaciation. 
Hotels New Yorker and McAlpin, New 
York. 


Deaths 





Edward Zarelli 


69, shoe foreman, died Sept. 5 
t a hospital in Rockland, Mass., fol- 
lowing a heart attack. He was lasting 
room foreman with the E. T. Wright 
Shoe Co. in Rockland. A native of 
Italy, Zarelli had lived in Quincy be- 
fore moving to Rockland 10 vears ago. 
He had been with the Wright firm for 
the past several years. Surviving are 
a son, Anthony; two daughters and a 


sister, 


Norman W. Dunbar 


$9, shoe de signer, died recently as 
the result of drowning. Dunbar has 
been associated with Dunbar Pattern 
Co. of Brockton, Mass., and Universal 
Shoe Corp., Springvale, Me. He had 
also been owner of Dunbar Pattern 
Co. in Auburn, Me. He leaves his wife 
and two daughters. 


Stephen F. McGuiggan 


. 64, shoe fac tory foreman, died 
recently at a hospital in Brockton, 
Mass., after a brief illness. 
years, he was a foreman at the Leonard 
& Barrows plant in Middleboro, Mass., 
and later with Strathmore Shoe Co. in 
Brockton. He leaves his wife, Etta; 
a daughter, a sister, three brothers and 
two grandsons. 


For many 


Give Shoe Sales 
A Real Uplift 


The new Niles Arch Uplift is the great- 
est advancement ever made in arch 
supports. 
It's the sales teature you've needed 

for sales plus in your lines. 


VAN HORNE - KAESTNER LEATHER CO. 


Index to Advertisers 





Amalgamated Leather Co. 42 

American Color & Chem. Co., The 4! 

American Extract Co. 34 

Apex Chemical Co. 28 

Armour Leather Co. 24 

Beckwith Mfg. Co. 
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Paper Package Co. 
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Smidt, S., Chem. Corp. 

Standard Dyewood Co. 
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Windram Mfg. Co. 
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Adds to the Shoe wearer's comfort 


Retains the shape of the shoe 


Will prevent fallen arches 


Eliminates cutting special orthopedic 
insole patterns. 


WRITE FOR SAMPLES AND INFORMATION TODAY 


1911-31 S.Allis St. 


MILWAUKEE 7, WISC. 


CHARMOOTZ 


THE PERFECT SUEDE LEATRER 


AMALGAMATED 


LEATHER and SHOES 


LEATHER 


CO's. 
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bring you improvement 


Wine making has been practised since antiquity, and for 
hundreds of years man actually applied all his understand- 
ing to the pressing needs of the grape harvest. The vintage, 
in fact, offered thousands of he-men opportunity to step 
high, wide, and handsome—as they gave weighty considera- 
tion to the business of extracting grape juice. 


But knee action could not keep pace with demand. As 
wine became consumed in larger quantities, metatarsus 
gave way to man-made machines. Sentimental folk, no 
doubt, mourned the passing of human soles, but the wine 
press and crusher provided vast improvement. 

Proceeding from the realm of one liquor to that of 
another—Nopcolenes—you come face to face again with 
improvement! 


Our original Nopcolene* fatliquors were good, but con- 
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tinued Nopco research has developed improved Nopco- 
lenes, truly sensational fatliquors which assure excellent 
surface lubrication in addition to easily-controlled pene 
tration. 

The improved Nopcolenes enable the tanner to obtain 
leather with just the degree of surface feel, hand, break, 
and stretch desired. Also, being readily soluble and mois- 
ture-free, these remarkable oils offer definite economies in 
handling, freight, and storage. 

Be sure to try the improved Nopco- 
lenes—if you're not using them already. 


Free! This book gives latest data about 
Nopco’s improved Nopcolenes, and for- 
mulas for various leathers. Write for 
your copy today. 


Nopco Oils make good leather better 


NOPCO CHEMICAL COMPANY, Harrison, N. J. 


Branches: Boston « Chicago * Cedartown, Ga. * Richmond, Cal. 


*Nopcolene is a Registered Trade Mark of Nopco Chemical Company 























(Reg. U. S. Pat. Off.) 


THE CORE IS THE HEART OF THE BRUSH 


Used by efficient tanners because they do not sag, split, or get out of alignment, 


outlast other brushes by far. Bristle permanently anchored in place by a patented 
process—does not shed, and can be replaced when worn. 


“METLKOR” brushes resist corrosion and do not absorb and hold color. Easily 
cleaned of color, dust, or dirt. They are safe to store when not in use. 


“METLKOR” brushes are the most efficient brushes you can use for all tanning 


purposes. Send for catalog. 


All metals used in “METLKOR” cylinder brushes 
may be corrosion resisting. Cores are of cold drawn 
steel or aluminum. They cannot warp or split. Ends 
are machined for perfect fit and alignment. 

“METLKOR” cylinder brushes are used by tanners 


for oiling off, seasoning, feed, buffing, brushing, 

bolster washing, sponging, conveyor cleaning, etc. # 
All types of bristle available including hog, fibre, 3 

nylon wound on the metal cores by a patented 

process, and renewable when worn. 


JENKINS’ LATEST ILLUSTRATED BULLETIN NO. 20 


is just off the press. Write today for this comprehensive tanners’ brush bulletin 


1877 © DIAMOND JUBILEE © 1952 
Three-Quarters’ Century of Pioneering Brushes for Industry 





